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Sditorially Speaking 


MENACE, OR TOOL? ... 


@ Inasmuch as no tax-supported institution — especially the 
school system or public library — may lend itself to promotion 
of private or commercial interests, THE QUESTION OF THE 
SPONSORED FILM has been coming up for discussion peri- 
odically since Edison, or whoever it was, first introduced the 
motion picture. We seem right now to be in one of those 
periods . . . wherefore, this SPONSORED FILMS issue of 
FILM NEWS. 

In all likelihood, every generation of educators ad infinitum 
will demand, and should have, the right to make its own 
decision in the matter. This will probably be all to the good as 
a sort of periodic check value on the producer. But — as Don 
Williams (of Syracuse University, and president of the Univer- 
city Producers Association) put it recently at the Albany gath- 
ering of New York State teachers: “If a sponsored film covers 
a topic in the curriculum ... helps a teacher do what he or 
she has to do .. . and is pictorially worth looking at: how can 
a school system refuse it?” 

This sort of commonsense attitude is expressed by Miss Rita 
Hochheimer of the New York Public Schools System (see page 
5); and again (here, below) by our guest editor Dr. Edgar 
Dale, internationally known educator, and writer on audio- 
visual aids. On the staff of the Bureau of Educational Research 
at Ohio State University since 1929, Dr. Dale was consultant 
in setting up instructional training programs for the Army Air 
Forces during the last war; was head of the Coordination Divi- 
sion of the Motion Picture Bureau, OWI; is a member of the 
National Commission for Unesco. 


REGARDING SPONSORED FILMS .. . 
@ My point of view regarding sponsored films is simple. If 
they help us teach better let’s use them. In general sponsored 
films are made not to promote the purposes of education but 
to promote the purposes of the sponsor. I have no objection 
to this, except that sometimes the two purposes conflict. When 
they conflict, I wouldn't use the film. Far-seeing corporations 
study carefully the ways in which joint goals can be promoted. 

We have used with keen interest, for example, two films 
of the Shell Oil Company both of which deal with malaria. 
One of them titled SARDINIAN Project shows how malaria has 
been eliminated on the island of Sardinia. This film is of 
great value not only to specialists in the field of health but 
also to persons interested in promoting our technical assistance 
abroad. It is a wonderful thing to see how we can improve 
the health of the human family no matter where its members 
live. 

Big corporations as well as trade unions have every right 
and, indeed, obligation to explain objectively what they do. 
Many people don’t have time to take a trip to the Eastman 
Kodak Company to see this fascinating factory at work pro- 
ducing photographic equipment. What could be simpler than 
to produce a film which tells the story in simple, objective 
and sometimes dramatic form. I think that sponsored films 
often lose their value when they try to do more than this. 

They tell us that their products are wonderful which they 
may well be, or try to cash in on some advertising. They have 
every right to do this, but the less objective and _ straight- 
forward they are in their presentation, the less likely schools 
and other educational agencies will be to use the film. 

This is a baffling and complex world in which we live. 
We tend to fear and distrust what we don’t understand. 
Therefore, unions, universities, business enterprises, factories 
have an obligation to explain to their workers and other 
people at large just what they do. The more clearly they stick 
to this purpose, the more useful their films will be. 


EDGAR DALE 
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HAVE SPONSORED FILMS 
VALUE FOR SCHOOL USE? 


RITA HOCHHEIMER, Assistant Director of Visual Instruction for New York City’s Public Schools, discusses 
this timely topic as an audio-visual pioneer in a pioneering educational system which has used films since 
35mm silent days, and recently took the lead among top echelon cities in officially recognizing the spon- 


sored film for classroom use. 


@ Many years ago, we found in our search for good films 
for our schools that industries produced materials of con- 
siderable value. Specifically, the shoe industry can speak from 
first-hand knowledge with regard to the complicated process 
which produces a pair of shoes, and with greater authority than 
any graduate of the usual teacher-training institution. This 
specific illustration occurregl when — about 20 years ago — 
the Melville Shoe Company brought us a film (necessarily 
silent, then) which explained in considerable technical detail 
this manufacturing process consisting of more than 100 
separate steps. 

After viewing it we said we could not use it, since it was 
much too difficult for 10-year olds to understand, and it was 
at this level in our schools that shoe manufacture as a_ basic 
American industry was studied. The suggestion was then 
made that a revision specifically for school use would be 
helpful, and one of our teachers — Miss Emily Amson — 
undertook this task. With re-wording of captions and the 
inclusion of some clever art work, a film was developed called 
Tue Story Or Mr. SHoe, which minor masterpiece served our 
children with great effectiveness for many years, bringing 
them concepts and understandings not available in any other 
form. A Teacher’s Guide, also developed by Miss Amson, 
helped our teaching staff, inexperienced then in audio-visual 
methods, to grasp the technique of teaching not only with 
this film but with motion pictures in general. 

I cite this example in some detail because it illustrates several 
of the basic principles involved in the whole question of the 
school utilization of so-called sponsored materials. In my own 
thinking, and the experience of the New York City school 
system these are: (1) integrity and accuracy; (2) applicability 
for the age group; (3) appreciation of social values. The inci- 
dent also exemplifies intelligent cooperation between industry 
and educational authorities. Certainly teachers should not 
produce films, since production requires technical knowledge 
and skills they can hardly be expected to have. On the other 
hand, Public Relations Departments of large industries cannot 
be expected to understand child psychology in the way of the 
teacher of specialized training and wide experience. 


In the New York City schools we have recently had a com- 
mitee evaluating films and filmstrips for use in Home Eco- 
nomics classes. Many excellent films have been found which, 
primarily, were produced to show the nutritional values of 
specific food products. For our High and Junior High Schools 
these are invaluable and, together with films having no indus- 
trial sponsorship, they provide our young people with a 
means of teaching enrichment in the homemaking field, which 
is beyond price and cannot be secured otherwise. 


Latest and most outstanding example of excellent industrial 
film material for our schools is the “packet” produced by the 
Bell Telephone System, on Correct Telephone Usage. This 
project originated at a conference attended by the representa- 
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tives of the New York Telephone Company, the writer, and 
the present Director of Early Childhood Education in the New 
York City School System (then on the staff of the Bureau of 
Visual Instruction.) At this conference we suggested that 
materials for the youngest children be produced, to help them 
understand that the telephone is not merely a toy. The material 
took the greater part of a year in production and consists of 
an excellent color sound film, ApvENTURE IN TELEZONIA; a 
color filmstrip which does not duplicate but amplifies the 
film; a well-illustrated Teacher's Guide; and a simple booklet 
for the pupil. Presented at a city-wide meeting of our 50 film 
libraries, the response was a gratifying: “At last something 
that can be used for the younger children on their own level.” 

This enthusiastic interest was undoubtedly due to the com- 
bined skills of the Bil Baird puppeteers, matched with the 
educational insight of the staff of Wayne University Bureau 
for Production of Visual Materials. It is by no means accidental 
that Arthur C. Stenius who heads this Bureau is the man who, 
some years ago when he was in the Detroit schools, called a 
national conference on the question of the educational values 


- of sponsored materials in the school. At this conference, after 


three days of intensive consideration of all phases of this 
question, the 20 or more of us privileged to attend, drew up 
careful, impersonal standards by which industry-produced 
materials would be acceptable to schools. 

Basically, these were as I have stated them above. A further 
point made at that time was, that materials produced by an 
industry as a whole are preferable to those stressing the value 
of one product. This point too has been accepted officially 
by the New York City school authorities when recently the 
City’s Board of Superintendents, headed by Dr. William 
Jansen, met to formulate and adopt standards of guidance in 
respect of industrial films for use in ,our school system. 

‘she program was largely sold on TELEzoniA because (1) it 
was made to order for school needs on a definite level and for 
a definite purpose; (2) it was made with the help of Dr. Stenius, 
basically a school person himself; (3) it "was tried out in 
various situations and.changed where necessary; (4) it inte- 
grates all materials in utilization, including real telephones 
for dramatization. 

Though we have rejected a great many sponsored films that 
just do not fit in with what is being taught, we have also 
discovered, over a period of years and by the appropriate 
teacher-preview method, many others that have been and still 
are most helpful. The step taken by the Board of Superin- 
tendents formalizes the procedures and experiences we have 
had over these years. This formalization in turn represents 
the first time any top echelon school system has taken cog- 
nizance of industrial films. In my opinion it gives our schools 
an opportunity to make of our children, intelligent citizens 
of an industrial civilization. It will also assist them in develop- 
ing intelligent standards for themselves as consumers and 

(Continued on Page 10) 
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AND 


REVIEWS 


THIS IS OIL 


@ One of the most intelligently 
planned and executed of industry film 
productions programs is that of the 
Shell Oil Co. which, since 1945, has 
specialized in making high quality pic- 
tures on ideas developed within the 
company itself: most of them, reason- 
ably enough, on oil and topics relating 
to it. 

Early films, as Oi. From Tue EartH 
(18-mins.) and 10,000 Frrr Deep (20- 
mins.) are in black and white. Also 
b&w are some allied subjects, as LEVER 
Ace, Chicago Film Festival winner, 
1947; How AN AIRPLANE FLigs, theory 
of flight, 6 films. The Shell program at- 
tained its present preeminence, how- 
ever, with its current, and color, series 
Tuts Is Om. No. 1 (in 1946) was 
PROSPECTING FoR PETROLEUM. No. 2 is 
Birr Or An Ot Fievp. Still to come 
are No. 4 on transportation, and No. 5 
on marketing. REFINING Om For En- 
ERGY, No. 3, is a superb presentation 
of difficult technical material. Such is 
its narrative lucidity, graphic skill and 
human interest that even this reviewer, 
a moron in such maters, achieved a 
surprisingly clear idea of the basic dis- 
tillation, alteration and_ purification 
processes. Particularly valuable for 
school use is the great variety of ma- 
terial here, not simply for science but 
for social studies and vocational classes. 

Another really terrific Shell film — 
of American engineering genius at 
work — is Pipecine (b&w; 16-mins.) . 


Available from Shell Oil Co., 50 
W. 50th St... N. Y. 20; or its 
Chicago, Houston, San Francisco 
libraries. 


Amusing animation helps explain . . . 
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FILMS... 


WHAT... AND WHY? 


@ A near estimate of the number of 
sponsored films on the market today is 
about 114 suitable to schools, and in the 
neighborhood of a thousand in circula- 
tion altogether. 

More than likely, the sponsored film 
came into being because some camera 
enthusiast burned to record a subject that 
stirred him personally, but was unable 
financially to do so unaided. We know 
that motion pictures of an_ industrial 
nature were made in the silent days, so 
that said producer—and at least a few of 
his brothers — must have been successful 
right from the start in convincing some 
business or other that here was the way 
to bring and keep its name before more 
people than could be reached by any 
other advertising medium. 

General Motors’ film We Drivers, for 
instance, was introduced in 1938, is still 
being shown, in ‘revision. More than 
17,631,111 people have seen it. In 1939 
the complete GM program chalked up 
27,579 showings for 4,429,625 viewers; in 
1949 these figures had jumped to 215,952 
showings for 17,995,816. (Seventy percent 
of these, incidentally, were educational.) 

Through the distribution of 235 prints, 
Caravel productions — for the American 
Can Company, sponsor — attained an 
audience of 17,000,000 in 12 years for the 
salmon-fishing film, ALAsKA’s MIL- 
LIONS. 

A semi-technical film Screw Drivers 
Anp Screw Jays (Shell Oil Co.) over a 
period of 10 years was shown to 66,892 
audiences totalling 8,569,522 people. 

Telephone Company films were seen 
last year by 45-million people. 

The producer is still very largely the 
energizer in sponsored film production, 
and the approach is still, as it originally 
was, one of self-interest. Obviously, the 
motives of any sponsor cannot, except in 
unusual cases, be 100-percent altruistic. 
No matter how much he may like to make 
motion pictures for their own sake, or 
how he feels about helping create under- 
standing of this complex age we live in, 
the sponsor today in most cases must make 
an accounting to stockholders, and films 
are costly, even when produced on a re- 
stricted budget. 


It is, then, a quite remarkable develop- 
ment deservant of more thought than it 
gets, and even of more gratitude, that 
often and increasingly the viewing public 
is not called upon to put up with any 
more advertising than that of the com- 
pany’s name as producer on the film’s 
credit titles. Messrs. Funk and Wagnall 
are thus vindicated in their dictionary 
definition of a sponsor as “one who makes 
himself responsible; as for a statement, 
or for a debt or duty to another.” In 
this definition too, there is allowance 
for the comprehensive nature of the spon- 
sored film which — far from being just 
the “business” or “private industry” type 
— is a many-faceted form of expression 
by all manner of idea group, association, 
cause, organization, individual, even gov- 
ernment. It should be borne in mind too 
that, even within the general division of 
business or industrial, there are such sub- 
divisions as training, advertising, public 
relations, documentary, entertainment fea- 
ture. (Under General Motors’ aegis a full- 
length motion picture has just been made 
in Hollywood for general theater release) . 

How any one sponsored film comes to 
be produced is a story that is often more 
interesting than the one projected on the 
screen — and we do not mean to be de- 
precatory. It goes without saying that 
some sponsored films, like any other type, 
are surprisingly good and some are sur- 
prisingly awful. Perhaps more sponsored 
films would be better if, in their back- 
ground, there were more thought concern- 
ing their purpose, and greater considera- 
tion of and for their potential audiences. 
What concerns us at this point, however, 
is not the stimulation or even the govern- 
ance of production, but the fact that many 
a filmic flower is born to blush unseen 
and waste its sweetness on the sponsor's 
shelf — because so much accent is placed 
on the making of the film whereas its dis- 
tribution is so often expected to take care 
of itself. From where we sit, behind a desk 
daily flooded with news releases, it is 
really amazing how many glowing an- 
nouncements of the advent of a sponsored - 
film fail to state how and where the new 
arrival may be contacted. 


FILM NEWS 
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WHERE . .. AND HOW? 


In the beginning, the sponsor started 
out naively on the assumption that he 
could himself handle the distribution of 
his film. He sometimes found, however, 
that the business of motion picture distri- 
bution threatened to swamp his more 
immediate occupation. He also discovered 
that, unless he were prepared with a large 
number of prints, he had placed himself 
in the embarrassing position of having 
made a film that promoted bad instead of 
good will for his company — such was, 
and is still, the public appetite for cellu- 
loid. Somewhere along the line he began 
to realize too, that his free offering had 
to be kept in prime condition as further 
assurance of a favorable public attitude 
toward his product — and this in face of 
the discouraging fact that too many users 
were inclined to treat the prints of the 
film he lent them, as if he were Croesus 
to whom a little damage here or there, 
even if caused by their careless handling, 
would be of no consequence. 


For these reasons, as for many more, 
the sponsor began to turn his film over 
for distribution to his producer, perhaps, 
or to neutral specialist agencies which 
came into being to meet his need. Notable 
among these are Association Films Inc., 
and Modern Talking Picture Service, Inc., 
Castle, Princeton Film Center and, of 
more recent vintage, Bureau of Com- 
munication Research, Inc. 


The story of Association Films, Inc. 
parallels and even antedates that of the 
sponsored film. It was in 1911 that the 
International Committee of the YMCA, 
through its large industrial department, 
was approached by certain large busi- 
nesses which were even then commencing 
to produce films as being useful in telling 
their particular story. For help in dis- 
tributing these films the Y’s Industrial 
Department set up within itself a small 
service agency to make such motion pic- 
tures (necessarily 25mm and silent) avail- 
able not just to Y’s, but to other com- 
munity organizations and to churches. 
This was the beginning of the YMCA Mo- 
tion Picture Bureau and among its earliest 
clients were Corticelli Silk Co., Beechnut 
Packing Co., Westinghouse, Firestone, 
General Electric, National Association of 
Manufacturers, U. S. Steel. 


Demand proved so great that these 
companies were stimulated to provide 
more prints of their films and other com- 
panies — since there was a channel for 
getting them used — to initiate film pro- 
duction programs. Meanwhile, the motion 
picture distribution division of Y work 
became first a separate department; this 
grew then so large it was deemed advisable 
(in April 1949) to make of it a quite sep- 
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From SPOTLIGHT ON ALASKA, sponsored by Libby, 
McNeill, Libby foods company; distributed by Associa- 
tion Films, Inc. 


arate enterprise. Now known as Associa- 
tion Films, Inc., it presently serves some 
56 companies and stocks 102 subjects. 
Oldest service account (32 years) is Metro- 
politan Life Insurance Co., which also dis- 
tributes on its own. Pan-American Air- 
ways likewise has its own department but 
uses Association Films as supplemental, as 
do also the American Telephone and Tele- 
graph Company for 29 subjects, General 
Mills for four special sport films, and 
Johnson and Johnson for their BATHING 
Time For Basy and WANTED. 

Oldest continuous film distribution ser- 
vice in this country, Association Films also 
acts as a sales and rental outlet for 
selected nontheatrical titles other than 
sponsored, and ships more than 300,000 
reels yearly from its New York, Chicago, 
Dallas and San Francisco offices. Heads of 
the organization are J. R. Bingham, presi- 
dent, connected with “Y” program work 
for 25 years, interested in films largely 
from the standpoint of their program 
uses; and A. L. Frederick, treasurer, who 
has been with the organization for 33 
years — perhaps as long as anyone has 
been identified with the nontheatrical 
film in itself. ; 

Modern Talking Picture Service, Inc. 
is unique not simply in being the largest 
agency of its kind, but in being the only 
one that has never done anything else but 
distribute the sponsored film. (This is 
with the single exception of the Professor 
Richard Borden and Professor Alvin Busse 
syndicated sales training films, available 
only on a rental basis to industrial com- 
panies.) Modern is further unique in that, 
while it lays no claim to having initiated 
the keeping of records and the issuance of 
a monthly report to the sponsor, it is the 
first to apply the mechanized efficieacy of 
IBM equipment to this job. Both Frank 
Arlinghaus, president, and William H. 
MacCallum, vice-president in charge of 
promotion, hold engineering degrees and 
are machine as well as film enthusiasts. 
There is also a busy man named William 
Oard about the place who — an M.LT. 
major in Method Simplification — occu- 
pies himself relentlessly with balances, 


ratios, sales patterns, subdivisions, audi- 
ence classifications, and better ways of 
obtaining same. 


Of films in circulation that are available 
for schools, Modern lists 85 titles among 
which are the products still of some 
of its earliest clients, as the Iron and 
Steel Institute, the Dole Pineapple Co., 
Weyerhauser, Westinghouse, Household 
Finance, H. J. Heinz Co., Proctor and 
Gamble, Elgin National Watch, the Alum- 
inum Company of America, Socony 
Vacuum and others. Currently, Modern 
handles a national inventory of 14,644 
active prints, plus 640 special and semi- 
active programs, for a grand total of 
15,284. This volume of physical handling 
is done in the company’s exchanges, of 
which 9 are company owned and 17 others 
are reciprocally exclusive franchise holders. 


Noteworthy among more recent distri- 
bution services for the sponsored film, 
Bureau of Communication Research 
started with one account, and the convic- 
tion that industrial motion picture distri- 
bution is advertising, should thus be 
done in the sponsor’s name “so that the 
greatest public relations’ benefits may 
accrue directly to the sponsor.” National 
Board of Fire Underwriters’ films are thus 
distributed (by the Bureau) as being from 
the National Board of Fire Underwriters’ 
Film Library; Tea Bureau motion pic- 
tures are booked and shipped by The Tea 
Bureau Film Library; and this idea is 
carried out down the line. Other clients 
are the American Nursing Association, 
Sugar Information Inc., Bates Fabrics Inc., 
the Mexican Government Tourist Com- 
mission. Executive officers of the corpora- 
tion are Leo R. Dratfield in whose back- 
ground are several years in industrial 
distribution, plus a stint with the U. S. 
Army Signal Corps and Overseas Branch 
of the OWI; Rudolph Kamerling who, 
in addition to theatrical activities, was 
with the Office of War Training and the 
New York City Dept. of Health Educa- 
tion; and James W. Britton, with the 
U. S. Army Signal Corps during the war 
and, prior to it, in sales and sales training. 

All of these agencies list films available 
to, and popular with, educators as well 
as business interests and the general pub- 
lic. It should be noted at this point, how- 
ever, that applications to borrow these sub- 
jects must come from groups of one sort 
or another: classes, clubs, gatherings of 
any type. The loan of a film — free, 
except in some instances for transporta- 
tion one or both ways — is too costly an 
undertaking to permit of service to the 
individual. His only way of obtaining a 
free film for his personal use or for show- 
ing to a few relatives and friends at his 
home, is via one of the 60 or so public 
libraries across the country from which 

(Continued on Page 8) 
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FILM PRODUCTION 
for ( ) 

NE 
Medical Field — 


HIGHEST PROFESSIONAL 
SUPERVISION 
for 
COMMERCIALLY SPONSORED 
FILMS 

in 
all phases of Medicine, 
Surgery and allied fields 


the 


SPECIALISTS IN ANIMATION 


Send for our latest Film List 


STURGIS-GRANT 
PRODUCTIONS, INC. 


314 E. 46th ST. NEW YORK 17, N. Y. 
MUrray Hill 9-4994 


PRESENTS 


“UNSUNG 
HEROES® 


You've read about them in LIFE and the 
Saturday Eve Post. Now you can see them 
on your screen in this stirring drama of 
50,000 War Dogs who do their courageous 
part in war and peace, as Billy Lee a 
typical American boy sends his dog (ACE) 
to be a soldier, fighting the enemy sabo- 
teurs of democracy. 


A fine tale for heroism, pathos, romance 
and humor for all ages. 


Write to us for complete details of this 
latest addition to the ever-growing library 


of 
NU-ART FILMS, INC. 
112 West 48th Street, New York 19, N. Y. 


or ask us about it at the 1950 NAVED 
Convention at the Sherman Hotel, Chicago. 
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THE WHAT-AND-WHERE 
OF THE SPONSORED FILM 


(Continued from Page 7) 


the holder of a library card may borrow 
any film as he would any book. At that, 
however, none of these libraries are in a 
position to supply any and every spon- 
sored film. Some companies do deposit 
prints of their motion pictures on a “per- 
manent” or on a short term loan basis, 
while others are not yet convinced that 
this is an advantageous procedure. Not- 
ably, General Motors’ Merle Johnson 
made a test of routing films through 
public library circuits, and the New York 
Central Railways’ motion picture program 
is built on the system of placing prints 
not only with certain public library cir- 
cuits but with university libraries and 
selected public school systems. 

SUMMING UP. Some companies still 
distribute on their own entirely, even to 
shipping prints. Usually these are the 
really big ones that can afford to set up 
separate film departments, often within 
the framework of already existing public 
relations’ divisions. These include Shell 
Oil, Standard Oil, International Har- 
vester, General Motors, Aluminum Com- 
pany of America, Sears Roebuck, Ameri- 
can Telephone and Telegraph, Pan- 
American Airways, Aetna Life Affiliated 
Companies, Santa Fe Railroad, and others. 
Their motion picture departments are at 
the company’s main office usually, and 
distribution is further effected through 
regional and other local company offices. 

Some companies handle the requests, 
follow-ups and paper work, but farm 
out the actual physical work of shipping, 
inspecting, etc. Others route films through 
library and educational circuits. Still 
others distribute by arrangement with 
producers such as Caravel, Sound -Masters, 
Princeton Film Center, or with special 
distribution services like the three already 
described. 

And all this, of course, is in the “loan” 
field: no commercial sponsor makes a 
business of selling prints except in special 
instances. MirACLE Or PARADISE VALLEY, 
for example, serves so wide a public area 
that it was impossible to supply on a 
rental basis all the prints that were re- 
quired, and this demand was covered by 
sale of some prints to would-be users. Dur- 
ing the war when government discovered 
among business films much material that 
it needed in a hurry, the practice was ini- 
tiated — which still continues — of selling 
prints on request and at cost to govern- 
ment departments, Federal and_ State. 
Local Chambers of Commerce are also 
customers from time to time, as in the 
case of New York Central’s THUNDERING 
Waters, incidentally a good tourist pic- 
ture for the city of Niagara Falls. 


COLUMBIA ASSISTS 
SAN JUAN NEW 
AUDIO-VISUAL DEPT. 


@ Columbia University’s recently formed 
Communication Materials Center this 
summer will serve as consultant to the 
School of Education, San Juan University. 
This Puerto Rican school has just organ- 
ized an Audio-Visual Center where, dur- 
ing June and July, Columbia’s executive 
officer Stanley Applegate, and educational 
specialist Harry Miller, will work with a 
group of Puerto Rican teachers. 

The work this summer is part of a 
larger Puerto Rican effort to use educa- 
tion as a means of raising living standards 
for its people, and improving its economy 
generally. Basis for the a.v. program spe- 
cifically is a survey of Puerto Rican schools 
recently completed by Columbia Univer- 
sity’s Teachers’ College (available from 
its Bureau of Publications) . 

Although still in itself a pioneering 
development, Columbia’s Communication 
Materials Center has been called upon 
also by Denmark, Turkey, Canada, Colom- 
bia and Israel in their creation of vig- 
orous a.v. education programs. It in- 
cludes one of the largest educational film 
libraries in the East; has an exceptionally 
comprehensive photography and art divi- 
sion; acts as sole distributor of the films 
Feevinc Att Ricut (made originally for 
the Miss. State Board of Health) and of 
Activity Group THERAPY. 

Executive director Stanley Applegate 
produced films for the U. S. Navy during 
the war; was a member of the research 
staff of the Horace-Mann Lincoln Insti- 
tute; will conduct a course this Fall in 
Columbia’s radio and television division. 
Harry Miller was associated for some 
time with the Teachers’ College Institute 
of Adult Education, was on the editorial 
staffs of the late Film Forum Review and 
of the Adult Education Journal. —N.E. 


FOR PROFESSIONAL GROUPS 


@ First of a series in endocrinology — 
by Schering Corporation, pharmaceutical 
sponsor, THE PuysiotoGy Or Norma 
MENSTRUATION presents in color and sound 
or silent versions (22 and 30-minutes re- 
spectively) , the accepted theories on the 
subject; also, with scientific accuracy, some 
basic physiology. Ideally suited as a review 
subject for professional groups and an aid 
to instructing students of Medicine, it is 
available from the Medical Service Dept., 
Schering Corp., 2 Broad St., Bloomfield, 
N. J. [A Sturgis-Grant production. ] 


@ Encyclopaedia Britannica Films’ Dr. V. . 


C. Arnspiger addressed several sections 
of the 90th annual convention of the On- 
tario Educational Assoc. meeting at Tor- 
onto, Canada, recently. 
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Health, Welfare, Medical 


DENTISTS SHOWN USE OF A-V AIDS 


@ The 82nd Annual Meeting of the Dental Society of the State of New York, held 
in the city of New York in June, was distinguished by an extensive audio-visual 
program of filmstrips and films — professional, scientific, and for public education. 
A film on a new dental method was premiered; and a special clinic on audio-visual 


aids in children’s dentistry was presented. 


PATIENT EDUCATION 


The clinic was a feature of the special 
day devoted to this subject, and featured 
a series of films for parent as well as 
child patient education. Its aim was to 
acquaint dentists, public health specialists, 
hygienists and assistants with the films 
their patients are likely to see in dental 
educational programs, at parent-teacher 
and other adult groups, or (for the chil- 
dren themselves) at school. The films 
shown were not intended to represent the 
best that has been done, but were pre- 
sented non-selectively and chronologic- 
ally, according to the age of audience each 
film was designed to reach. Titles are: 

Getrinc Reapy For ‘THe 
(Alice Keliher, New York University) ; 
Your Cuivp’s First Visit ‘To THE DENTIST 
(Dr. Friedrichs, Dental Health Commit- 
tee, N.W. Branch, Chicago Health So- 
ciety); DANNy’s DentaL Date (State of 
Colorado, Division of Public Health) ; 
Wuirte Guarp (American Home Products, 
Kolynos); Save Your (Encyclo- 
paedia Britannica Films Inc.) ; DENTAL 
HEALTH, How Anp Wuy (Coronet); It’s 
Your HeattH (Southern California 
State Dental Assoc.) ; It Hurt 
(Coronet); Your (British Infor- 
mation Services); THe TretH (Young 
America Films); Your CHILDREN’s TEETH 
(British Information Services); Some- 
THING To Cueer Asout (Ammident Co.) ; 
Asout Faces (U. S. Public Health) . 

Most successful of the films shown at 


the patient education clinic was the Navy . 


subject, SwaB Your CHoppERs, presented 
to civilian dentists for the first time, 
through the courtesy of Mr. Martin F. 
Burke, Officer in Charge, Training Aids 
Center, East Coast, U. S. Navy. In color, 
using animation and humor, it is distin- 
guished by the fact hat it seeks to put 
across only one idea: the need for good 
oral hygiene . . . and this it does, graphic- 
ally and emphatically, on a simple story 
line. Discouraged by his lazy and ignorant 
alter egos (shadow characters) from 
bothering with tooth-brushing, a gob finds 


By FLORENCE B. FREEDMAN, Ph.D., Hunter College 
. .. and DR. JOEL FREEDMAN, Dept. of Pedodontics 
N. Y. Univ. College of Dentistry; member, Oral 
Hygiene Committee of Greater N. Y.; First District Den- 
tal Society; American Academy of Dental Medicine. 
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one day that, because of his neglect, he 
has to suffer pain, and eschew pleasures 
enjoyed by his friends while he visits the 
dentist. After his treatment is finished he 
is convinced of the wisdom of the injunc- 
tion to SwasB Your and sets 
about convincing others . . . For the 
general public a few changes in dialogue 
might be desirable, in the way of re- 
moving some of the “salt” — though ef- 


DENTAL FILMS’ INDEX 

@ A Cumulative Index of Profes- 
sional Motion Picture Film (a com- 
prehensive catalogue) has been an- 
nounced as a service of the Academy- 
International of Medicine and the 
Academy-International of Dentistry. 
Copyrighted (1950) by the Academy 
Publishing Bureau (214 West 6th 
St., Topeka, Kansas) , it is 137 pages 
of listings bound in a form to ac- 
cept inserts. Price is $4.65. 


fective use could be made of the film 
without these changes. With or without 
changes, it is suitable also for older chil- 
dren and teen-agers. Though not in gen- 
eral release, it is to be hoped that the 
Navy will make this film available for 
purchase by individual dentists, schools, 
and public health agencies. 

Presentation of this collection at one 
showing enabled the viewers to judge the 
variety of techniques used: Some of these 
films have the simplest pedagogic ap- 
proach — scene, a dental office, with a 
dentist telling the children about teeth. 
This type was generally felt to be talky 
and actionless. While the information 
given is worthwhile there is little use 
made of the possibilities of the motion 
picture technique. Of greater interest were 
the films that use such devices as puppets 
(Danny’s DentaL Date) and color ani- 
mation (THe Wuite Guarp). Motivation 
for SoMETHING To CHEER ApouT (teen- 
agers) is sports; for ABsour Faces is em- 
ployment; for It’s Your Heat, eligibil- 
ity for Annapolis; and for the new version 
of AsourT Faces, eligibility for the Army. 

The consecutive viewing of the afore- 
mentioned films for patient education also 


FILMSTRIPS 

These filmstrips were shown in the 
clinic on Audio-Visual Aids in Children’s 
Dentistry: 

Tue TreetH (Encyclopaedia Britannica 
Films; judged the best filmstrip presently 
available on the subject); STRONG TEETH 
(Young America Films); THe TEETH 
(Canadian National Health and Welfare 
Dept.); DentaL HeattH For YOUNG 
America (American Dental Assoc.) ; THE 
TeetH (in color with sound recording, 
by the Farm Security Administration, 
Washington, D. C.). 


brought sharply into focus the fact that all 
subjects presently available deal with but 
a few aspects of dentistry: preparation of 
the child for the dental visit; oral hygiene 
(care of the teeth); and prevention and 
treatment of caries (cavities). Other 
aspects which should be presented to the 
public through the motion picture are 
the use of anaesthesia, of the X-Ray, and 
the whole field of orthodontics. 


PROFESSIONAL FILMS 

The following scientific films were 
shown at other times during the meeting: 

DenTurE Resins (National Bureau of 
Standards, Washington, D. C.) ; Topicicat 
Fiuorwes (U. S. Public Health Service); 
PIONEERING For AMERICA’S CHILDREN (N. 
Y. State Cerebral Palsy Assoc.) ; SPACE 
Maintainers (A. C. Adelstein, D.DS., 
Cleveland); OpeRATING RooM TECHNIQUE 
(J. R. Burgoyne, D.D.S., Memphis) ; In- 
TERNAL Wirinc Or Tue Jaws (J. B. 
Brown, D.D.S., St. Louis, Mo.) ; REHABILI- 
TATION OF PaLaTe (H. K. Cooper, 
D.D.S., Lancaster, Pa.); A CLASSIFICATION 
Anp TECHNIQUE For THE REMOVAL OF 
ImpacteD TEETH (G. Thaddeus Gregory, 
D.D.S., and Glenn J. Pell, Indianapolis) ; 
Extension Or THE MANDIBLE 
(Sampson S. Hecht, D.D.S., N. Y. C.); 
Tic Doutoureux (Rudolph Jaeger, M.D., 
Philadelphia) ; SuRGIcAL PREPARATION OF 
THe Moutn For Dentures (V. H. Kazan- 
jian, D.M.D., M.D., Boston); LocaL 
ANAESTHESIA (Edward Reiter, D.M.D., 
Cleveland); Roor Resection (Merrill J. 
Shepro, D.D.S., Chicago) ; FUNCTIONAL IM- 
MEDIATE DENTURES (Stanley G. Standard, 
D.D.S., N. Y. C.); Consrruction Or A 
PARTIAL MAXILLARY AND MANDIBULAR 
Denture (U.S. Navy). 


“AIRBRASIVE”’ PREMIERE 

A new film in color, prepared by the 
S. S. White Company, presented to the 
membership of the Dental Society of the 
State of New York, demonstrated an 
innovation in cavity preparation and pro- 
phylaxis without the use of cutting instru- 
ments. Titled Arrsrasive — A Non-Mech- 
anical Method of Cutting Tooth Struc- 
tures and Performing Oral Prophylaxis, 
it may be borrowed from the S. S. White , 
Dental Mfg. Co., 500 Fifth Avenue, N. Y. 
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“ISRAEL A REVELATION” 
U. S. EDUCATOR REPORTS 


@ “Israel is one of the most enthusiastic 
and appreciative users of audi-visual aids 
in the world today,” declared Mrs. Esther 
L. Berg, chairman of the American Com- 
mittee on Audio-Visual Aids in Israel, up- 
on her recent return from a month’s stay 
in the new State. As reported in our issue 
of March 1950, Mrs. Berg — New York 
school assistant principal and audio-visual 
authority — was granted a leave of ab- 
sence by the city’s Board of Education to 
accept an invitation from Israel to help 
set up an audio-visual program there. 
More than 1,000 teachers, student 
teachers and others attended the a.v. lec- 
tures and demonstrations given by Mrs. 
Berg under the auspices of Israeli authori- 
ties. “The new country is anxious to carry 
on from the point of achievement reached 
by the U. S. and other countries,” she said, 
“and Israeli educators show an amazing 
awareness and appreciation of the con- 
tribution audio-visual can make. Interest 
in the fact and information film is high 
among students as well as teachers and is 
particularly directed toward those films 
that present the peoples of other coun- 
tries.” Mrs. Berg also reports that the 
U. S. Information Service office in Israel 
“is doing a wonderful job and has a fine 
film library” —NANCY EDWARDS 


Church Rentals $1-Million 


@ Approximately 300 libraries now rent 
films to churches, according to Rev. Wil- 
liam L. Rogers, executive secretary of the 
Religious Film Assoc., N.Y.C. Of these 
libraries, 70 are operated directly under 
church auspices. Rentals to churches now 
total more than $1-million annually. He 
estimated 25,000 to 50,000 churches are 
now using motion pictures regularly, and 
many thousands of others use motion pic- 
tures trom time to time. 


EYE ACCIDENTS CUT 


@ In cooperation with the Ithaca Gun 
Company and by means of a 7-month 
safety program built around a film, the 
New York State School of Industrial and 
Labor Relations (Cornell University) re- 
duced eye accidents 75-percent. 

The film used was To Live In Dark- 
Ness, produced by 20th Century-Fox for 
the U.S. Navy, and winner of the 1945 
National Safety Council Award. In groups 
of 20 to 30, the employees of the Ithaca 
Gun Company were called in, during 
working hours, to see this story of three 
men who lost their eyesight through care- 
lessness. As a result, a campaign was put 
into effect to fit safety glasses and goggles 
to every employee. Stations for cleaning 
glasses were also set up throughout the 
plant. 


CATHOLIC SOCIAL SERVICE 
INSTRUCTORS SELECT FILMS 


@ Motion picture films as audio-visual 
aids are used in various courses in the 
group work, psychiatric social work and 
child welfare sequences of the curriculum 
at the National Catholic School of Social 
Service, according to its Dean, the Very 
Rev. Msgr. John J. McClafferty. 


This School, now in fine new buildings 
recently dedicated to its important work, 
is a unit of The Catholic University of 
America at Washington, D. C. 


The following films have been used: 
You Can CHANGE THE Wor.p; THE 
Quiet One; Or REJECTION; 
SHAvEs Or Gray; MAKE For YOuTH; 
PLay Is Our Business; Wuart Is A Co-op?; 
RoLe-PLAyYING IN HUMAN RELATIONS 
TRAINING; LEARNING ‘TO UNDERSTAND 
CHILDREN; TRIUMPH OvER DEAFNESS. 


“These have been used,” Father Mc- 
Clafferty explained to FILM NEWS, “for 
the audio-visual presentation of informa- 
tion, and for stimulation of class discus- 
sion. Selection is on the basis of particular 
relation of the film content to the content 
of the course, and is made by the indi- 
dual instructor.” 


USE IN THE SCHOOL SYSTEM 


By and large we 


have found industry very cooperative, in 


(Continued from Page 5) 
purchasers of the world’s goods, and this is one of the basic 
functions of education which American schools can no longer 
disregard. 

In the philosophy underlying the selection and use of films, 
as other instructional materials, for New York City’s million 
school children, there is one basic criterion and that is, the 
educational value inherent in these materials. This is inter- 
preted always in the light of classroom needs, situations, 
procedures. A film is either good for teaching, or is not. If it is 
good, we want it put at the disposal of our teachers — and 
intelligently used . . . 

In addition to this basic requirement, materials must not 
be misleading of course in their presentation, nor in any way 
lacking in respect to ordinary canons of good taste . . . 


respect of our suggestions, and in giving us what prints we 
need. If these are on loan they are simply put into our 
libraries and, at the end of the school year, returned. Outright 
gifts go through the Board of Superintendents for official 
sanction. Films submitted are screened at staff conferences, 
usually; then shown to the appropriate committee. Prints of 
any production are not accepted nor kept unless they can be 
well used. 

Finally, we do not consider that industrial films are free 
to the schools. We believe that we pay for them in arranging 
distribution which cannot otherwise be made available to the 
producer. Meanwhile too we are creating general goodwill for 
an industry. This we think of as a logical school function 
and part of consumer education, provided it is not distorted 
nor abused; and we sedulously attempt to avoid such possibility. 


JULIEN BRYAN, 
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ILLINOIS “EYE AND EAR” LAB 
FOR TRAINING LIBRARIANS 


@ To meet a growing demand for libra- 
rians who have been properly trained to 
handle and use audio-visual materials, the 
University of Illinois Library School has 
enlarged its regular Field Work schedule 
to include a program of practical study 
and work experience. Training in the new 
“Eye and Ear” Laboratory will be opened 
to a limited group of students who enroll 
in the school, each semester commencing 
with the current summer session, 1950. 
Applicants will be admitted to the pro- 
gram on the basis of professional qualifi- 
cations and need. 

Dr. C. Walter Stone, specialist in audio- 
visual and adult education, directs the 
new program for the Library School, de- 
scribes the “Eye and Ear” Demonstration 
Laboratory program as representing “an 
experimental forward step taken at II- 
linois to keep pace with the times and the 
changing responsibilities of professional 
librarianship.” 


U.S. AT N.Z. CELEBRATION 


@ For the first time, the U. S. Govern- 
ment will exhibit films at the Canterbury 
(New Zealand) Celebration. Canterbury 
entries are: 

Water For A Nation (Dept. of Agri- 
culture); Time Our (Army); CouNtTRY 
STOREKEEPER (Army); ABOUT SENSATIONS 
(cartoon, Navy); Take Time For To- 
MORROW (Navy); First As A Cuitp (Chil- 
dren’s Bureau); You Can Hear AGAIN 
(Veteran’s Administration) ; CHILDREN’s 
Zoo (Civil Affairs’ Division); INTERNA- 
TIONAL House, River SHowsoaT and RFD 
(Civil Affairs) ; THe PHOTOGRAPHER, SHIP- 
BUILDERS Or Essex and TANGLEWOOD 
(State) . 

Many of the Government's films will 
be shown simultaneously this year at the 
Canterbury, Venice and Edinburgh festi- 
vals. 


CCNY CHANGES DATE 


@ Henceforth, the annual pfize for “crea- 
tive achievement in documentary film pro- 
duction” will be given in September in- 
stead of March, according to Prof. Hans 
Richter, director of the City College Film 
Institute, sponsors of the City College 
Film Award. Under the new plan, the 
board of judges will spend the first six 
months of each year reviewing documen- 
tary films produced all over the world 
during the preceding twelve months. The 
statuette, symbollizing the award, will be 
presented at the opening of the Fall 
season. 

Established in 1948, first prize was given 
last March to THe Quiet One. 
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Sponsored Film Production 
On the Rise in Canada 


@ In Canada 15 years ago, the number 
of industries which used motion pictures 
either for sales promotion or training 
purposes could be counted on one hand. 
Similarly the number of existing film 
companies able to produce such films 
at that time would not require more than 
two fingers for tallying. 

Today across Canada there are some 
20 commercial motion picture firms pro-+ 
ducing over 150 films yearly for industries 
ranging from shoe leather to hair sham- 
poo; and this tremendous upswing in in- 
dustry’s use of films has made film-making 
in Canada an industry to be noted. One 
of the most impressive indications of the 
stable position of film producers in Can- 
ada is the recent formation of the Asso- 
ciation of Motion Picture Producers and 
Laboratories of Canada. With a member- 
ship of private film companies from coast 
to coast, its aim is to promote high tech- 
nical standards as well as to conserve com- 
mon interests throughout Canada. 

As the number of films produced for 
industry increases each year, the form 
they take is also becoming much broader. 
A few years ago, for example, the usual 
policy was to focus the camera on a 
straight tour of the plant. Today that 
idea is just one of many in industrial 
film-making that includes everything from 
straight advertising to broad institutional 
pictures in which the sponsor's name is 
hardly mentioned. 

That private motion picture producers 
in Canada can turn out top flight films 
capable of holding their own anywhere in 
the world is evidenced by THe Loon’s 
NECKLACE, chosen most distinguished film 
of the year in Canada in 1949, and recog- 
nized in six international competitions. 
Canadian rights to THe I NEck- 
LACE were purchased by Imperial Oil 


From THE LOON’S NECKLACE... 


which, in the interests of education, is 
distributing 125 prints through the 200 
community film libraries of the Canadian 
Education Association. 

An analysis of some of last year’s pro- 
ductions by the company which produced 
it — i.e., Crawley Films, Limited, of Ot- 
tawa — will serve to illustrate industrial 
film-making in Canada. 

During the past year, Crawleys produced 
41 training and/or sales promotion films, 
and 25 filmstrips. Among the training mo- 
tion pictures was one for Canadian Pulp 
and Paper Association, titled TRAINING 
Licks Trousie, designed to aid bush 
workers. To date some 60,000 lumberjacks 
have seen this visual presentation of the 
proper techniques for skidding pulpwood. 

Another type of training film is the 
series of five being made for McGraw-Hill 
(New York City) on child development. 

Such American contracts account for 
the fact that 15-percent of Crawley’s gross 
last year was in U. S. funds.] 

Among sales promotion films of the 
semi-institutional type is THE Town ANpb 
Tue Mitt, a human document of life in 
the small Ontario town of Arnprior 
(sponsor, Kenwood Mills) . . . Molson’s 
Brewery Limited has sponsored one on 
safe winter driving and only mention of 
the company is in lead and end titles . . . 
The House of Seagram, which donates 
the Gold Cup at the Canadian Open Golf 
Tournament annually, has had a film 
made of last year’s championship. Titled 
Par BREAKERS, it also includes shots of a 
golf clinic where pros. from the United 
States and Canada demonstrated their 
specialty shots . . . Films of Canadian In- 
dustries Limited deal for the most part 
with the wonders of modern science. 
Theme of Tomorrow Topay, most recent 
C.1.L. release, is improvement and de- 
velopment of everything in everyday life 
by research chemistry. 


PRIZE FILM CONTEST 


@ As an incentive to educational and 
documentary film producers, Gateway 
Productions, Inc., of San Francisco, Calif., 
is conducting a Film Contest and offering 
$500, $200 and $100 as first, second and 
third prizes. 

The contest closes August 15 and win- 
ners will be announced October 1. Entry 
applications may be obtained by addres- 
sing Jay E. Gordon, Gateway Productions, 
Inc., 40 Fremont St., San Francisco 5, 
Calif. This form states and explains con- 
ditions of -entry. 
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Previews and Reviews 


THESE ARE THE FACTS 


@ The real story of fire goes beyond the more 
or less simple one of fire fighting. Though a 
little too much is made here of fire insurance 
as “the basis for the nation’s vast system of 
credit”, all the rest of this 18-minute film is 
of tremendous interest as it reveals broadly 
and for the first time the many and varied 
services rendered by fire insurance companies 
collectively, through their National Board of 
Fire Underwriters. Among these services are 
regular inspection of more than 500 cities, 
development of building codes, testing and 
rating — at Underwriters’ Laboratories — of 
all manner of appliance and equipment in 
public use. 

For loan, or purchase: Bureau of Com- 
munications Research, Inc., 13 E. 37th St., 
N. ¥. 16. 


THE OXY-ACETYLENE FLAME — Master of Metals 


@ About the end of the last century a 
Frenchman thought of the idea of burning 
acetylene gas supported in oxygen. Result 
was a flame so hot it is now used to cut 
through iron and steel as if they were butter. 
It is also used for welding metals. This film 
explains its principles and functions. From a 
photographic point of view this was difficult 
to do on color film for the white-hot flame is 
liable to produce merely a white hole in film. 
But Transfilm’s cameramen have caught the 
yellow flash, the white hot cutting point, 
the blue halo. Engineering and vocational 
schools will find this unique and useful. 

For purchase: Secretary, International 
Acetylene Assoc., 30 E. 42nd St., N. Y. 17. 
For loan: Supervising Engineer, Graphic Sec- 
tion, Bureau of Mines Experiment Station, 
4800 Forbes St., Pittsburgh 13, Pa. 


WE DRIVERS . . . And Divers Others 


@ General Motors’ movies range in subject 
from attitudes (EXPERIMENT and THE EASIER 
Way), to cartoons on tools and techniques, to 
featurettes like STRANGE INTERVIEW. This last 
was an “Oscar” winner at the 1949 Cleveland 
Film Festival, shows in a dream sequence how 
Benjamin Franklin would have handled the 
problems of a modern plant foreman. Other 
GM subjects have been selected by the Library 
of Congress for permanent preservation, not- 
ably the ABC Or Hanp Toots, first of a 
series explaining the internal combustion en- 
gine, the automobile and the Diesel engine. 
. . - An early favorite, We Drivers, is still 
popular in revision. Also much in demand 
is ON Two WHEELS, dealing with bicycle safety 
practices. 

Address: Dept. of Public Relations, General 
Motors, Detroit 2, Mich. 


THIS MONTH‘S COVER 


JOURNEY TO BANANALAND (Institute of Visual Training, in cooperation with the United Fruit 
Company) is a new kind of teaching film. It will be previewed in our next issue, and 
released in September . . . Outstanding about it is the cooperation between sponsor, 
educator and film producer that went into its making. 
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Training ... DUSTING 


@ When dusting operations consume some 25-percent of 
all cleaning time and cost a company over $5-million per 
year; when dusting is important too for trouble-free opera- 
tion of equipment; when turn-over on cleaning forces is 
high and training of new people by direct supervision a 
constant headache . . . then the smart thing to do is to 
make a film like this one (19-mins.) . . . Old Joe, a char. 
acter who took care of an office building in 1900, provides 
comedy relief — and opportunity to show how not to do it 
Comely Mary Smith (in color) demonstrates the proper 
use of materials; also “low” or “floor reach” and 
“damp” dusting. Animation meanwhile charts Mary’ 
foot steps before and after work-planning. . . . Produced 
(1949) by Sound Masters, Inc., of N. Y. C. for the Ohic 
Bell Telephone Co., Cleveland, Ohio. 
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Sales Promotion and Public Relations .. . 


MAGIC KEY 


@ Thouglit referred to the New York 
and the Advertising Federation of America, we were ut 
able to locate a print of this film and can only thegefor 
pass on to our readers what we have from Eli#sbet 
Hunady, Cleveland 1950 Festival Chairman, who advise 
“Macic Key tells the chronological story of advertisir 
and its impact on our way of life. It was not produce 
for any one sponsor but is available to all organization 
concerned with the mechanics of advertising.” It woul 
seem thus to be sponsored by its producer, Raphael V 
Wolff Studios, 1714 N. Wilton Place, Hollywood, Cali! 
and was entered in the Festival by the Advertising Clu 
of Cleveland. 


Safety 
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1 at Cleveland Festival 
interprise .. MAKE MINE FREEDOM 


- distributed to over 12,000 theaters by MGM and 
vailable in 16mm, this 10-minute cartoon in color 
yn scenes showing what America means to individual 
rs of an average family. It then focusses a carica- 
orkman, capitalist, politician and farmer, as each 
that the other is ruining the country. Dr. U. —_ 
ent medicine pitchman — then appears and offers 
his “sensational new discovery” as cure-all. John Q. 
awakens from a doze on a nearby bench, suggests 
y Ism before signing up for it. It is thus discovered 
hat Dr. U. Topia is trying to sell is a police state. 
is on a 4th of July fife and drum parade in the 
of an American flag . . . Available from Harding 
», Searcy, Ark.; or from Modern Talking Picture 
, Inc., 45 Rockefeller Plaza, N. Y. C. 20. 


1... HIGHWAYS TO HAWAII 


spared with the cooperation of an advisory com- 
> of leading Honolulu citizens representing industry, 
ture, education, travel and other phases of Island 
his film combines in its 28-minutes of running time, 
alient features of a documentary with those of a 
film and presents a comprehensive picture mean- 
. It also does well by the Islands in color and in sound. 
ts, songs, simple conversation are all on-the-spot 
Jed. Also included are spectacular scenes of Mauna 
ind Mauna Kea in violent eruption. . . . Produced by 
and McGlone (Hollywood) for United Air Lines, 
ast 42nd St., N. Y. C. 17, or local offices. 
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ty and Fire Fighting ... LAST DATE 


ealing with “teenicide” (‘killing caused by the reck- 
ess, bravado and immature judgment of teen-age 
1s”), this story of the boy who was a successful 
idate for self-annihilation, and of the girl left to face 
future without a face, is for those young people who 
thrills rather than safe transportation from their 
mobiles. Attractive professional leads and slick pro- 
ion are in the groove for the adolescent audience. 
if this fickle girl and restless boy are truly representa- 
of nowadays’ young people — then what is needed 
more than this 19-minute drama is an even stronger 
for their parents: especially for such as supply cars. 
onsored by Lumbermens Mutual Casualty Co., Mutual 
rance Bldg., Chicago 40, Ill. 


Previews and Reviews 


CABOT CARBON 

@ Godfrey Lowell Cabot is one of the 
leading producers of carbon black — vital 
ingredient in tires, tubes, other rubber 
products; in paints, printing inks, plas- 
tics. From its Texas, Oklahoma, New 
Mexico and Louisiana plants it ships its 
blacks all over the world. 

Insio—E THE FLAME, produced 11 years 
ago, is still in demand by technical 
groups. Goop CoMPANY, an employee re- 
lations’ subject (26-minutes) recently re- 
leased, pictures its operations. A Stupy IN 
Biack (color, 28-minutes), tells the 
unique story of carbon black from its 
basic mechanics and structure — through 
fine technical animation and closeup 
photography — to its actual production, 
and in its many industrial applications. 
Available to technical groups and to 
schools from Godbrey L. Cabot, Inc., 77 
Franklin St., Boston, Mass. 


FREEDOM 

@ The true story of how failing Bu- 
chanan, a small town in Georgia, was put 
back onto the map by the courage and 
effort of its people aroused and led by 
two ex-Gl’s, ENTERPRISE points up the 
liberty of the individual to help himself 
under the American system. A Cluet 
Peabody documentary, it is recent winner 
of a Freedoms Foundation, Inc. award; 
runs 31 minutes; is in color; can be ob- 
tained without charge except transporta- 
tion from Modern Talking Picture Ser- 
vice, Inc., 9 Rockefeller Plaza, N. Y. 20, 
or any of its nation-wide branches. 


AIRLIFTS 


@ Despite a little too much Pan-American 
Airways advertising, Wincs To Hawau 
is something really superior in the way of 
photographic beauty. It begins well, with 
the wedding ceremony of the great-grand- 
daughter of a New England Clipper ship 
captain, whose honeymoon is via air- 
clipper. Pan-American’s Motion Picture 
Dept. is at 135 East 42nd St., N. Y. 17. 

@ Emphasizing the great distances and 
many countries that can be covered in a 
short time by air travel, Trans World 
Airline’s film Fiicut Into Time is an 
excursion into the richly historical Medi- 
terranean countries: Portugal, Spain, 
Italy, Greece, Egypt and the Near East 
(including Palestine). Distributed by the 
Institute of Visual Training, 40 East 49tn 
St., N. ¥. 17. 


The Search for Security (Institute of Life Insurance) 
contains good historic sequences . . . 


FINANCIAL PROBLEMS 

@ The Institute of Life Insurance, in its 
Toward a Better Way of Life film packet, 
includes SHARING Economic Risks (how 
families use insurance to protect them 
selves); THE SeaRcH For Security (early 
insurance in England and the U. S. as 
background for today’s insurance plans) ; 
AMERICAN PorTRAIT (improvements that 
have come into being over the past cen- 
tury and how salesmanship spread their 
use); and For Some Must WATCH, one 
of the best sponsored documentaries on 
the market: about three families in an 
Upper New York State community and 
the part insurance played at a dramatic 
moment in the lives of each. 

Running times are respectively 10 min- 
utes; 17 minutes; 25, and 28 minutes. All 
are in black and white, and available 
from the New, York, Chicago, San Fran- 
cisco and Dallas offices of Association 
Films Inc. 


FARM DOCUMENTARY 

@ After months of production and two 
years of research work, Waves Or GREEN 
was recently premiered. The 38-min. color 
hymn to land-grant colleges and universi- 
ties of the United States and to their con- 
tribution to agriculture, is available on a 
free-for-mailing-costs basis from the spon- 
sor, Dearborn Motors Corporation, De- 
troit, Mich. 

Among the events covered are the work 
of Oregon State College scientists in sav- 
ing that State’s orchard industry from 
slow strangulation due to transportation 
costs; the development of the seed indus- 
try, sponsored by college extension ser- 
vices; and the development of rust-resist- 
ant wheat by E. S. McFadden at Texas 
A. & M. 
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FREIGHT HANDLING 

@ A new training film showing how to 
handle and unload freight safely is HAPPY 
Jack, available in 16mm film and also 
sound filmstrip for outright purchase, 
preview, or rental from National Safety 
Council, 425 N. Michigan Avenue, Chi- 
cago 11, Il. 

“Happy Jack” who plays the lead role, 
does all the wrong things, wears the wrong 
clothes for the job, and continually has 
accidents. His mishaps add a light touch 
that make the film amusing as well as 
instructive. 


KITCHEN DIPLOMACY 
@ The U.S. State Department is using 
ten prints of THe Key To CONVENIENT 


KITCHENS, sponsored by American Central 
Kitchens, of Connersville, Ind., in its ex- 
tensive film program designed to give 
peoples overseas a clear and factual pic- 
ture of how America lives. 

The 15-minute color movie stresses the 
importance of planning carefully the lo- 
cation of various kitchen “work centers” 
to make meal preparation a simpler and 
pleasanter task. [Produced by Sarra, Inc.] 


ABOUT FEET 

@ THe Wackinc Macuine, new 14-min- 
ute black and white sound film, is avail- 
able free from your State’s Department of 
Health or from the sponsor, the American 
Foot Care Institute, 1775 Broadway, New 
York 19, N. Y. 

On the premise that feet are man’s 

most important transportation machine, 
it shows how poor feet contribute to bad 
posture, factory fatigue, accidents and 
even psychological upsets. Pronation 
(“weak foot”) and dermatophytosis (“ath- 
letes foot”) and other common foot ail- 
ments are illustrated, with their causes, 
and corrective measures shown. 
@ International Shoe Company's recently 
premiered two-reeler One Ounce OF 
SAFETY dramatizes the need for safety 
shoes by workers in many types of job, via 
the story of one worker who saves another 
from an industrial accident. 

One of a series of films presented by 
International Shoe Company in the in- 
terests of foot safety, it is available with- 
out charge through Sarra Publicity Dept., 
16 E. Ontario St., Chicago 11. 
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RAILROADS 

@ Wueets A-ROLLING, 28-minute motion 
picture version of the dramatic pageant 
of railroad history at the Chicago Rail- 
road Fair, has been released in 8mm as 
well as in 16mm color-sound. For infor- 
mation regarding availability of prints 
write Film Section, the Association of 
American Railroads, | Transportation 
Bldg., Washington, D. C., or John Ott 
Pictures, 730 Elm Street, Winnetka, II]. 


@ Ar Your Service (25-mins.) and ALONG 
Tue Santa Fe Trait (35-mins.), both in 
color, are obtainable on free loan from 
the Santa Fe Railway, 80 E. Jackson 
Blvd., Chicago 4. The first tells the story of 
modern freight service; shows technical 
equipment in operation; outlines the his- 
tory of the Santa Fe from its 18-miie 
beginning in Kansas to its present 13,000- 
miles plus. ALonG THe Santa Fe TRAIL 
is concerned with the many passenger 
services of the line; features along the way 
scenery and the Gallup Inter-tribal Cere- 
monials of the Indian Detour Country. 


@ Sum™MeR IN Quesec is a pleasant, 
horse-drawn tour of the ancient walled 
city where two civilizations develop side 
by side, and old meets new. Silent and 
sound prints in 16mm color are lent free 
by your local Canadian Pacific Railroad's 
office, or C.P.R. Public Relations’ Dept., 
342 Madison Ave., N. Y. 17. 


RIGHT-OF-WAY 

@ Produced with the cooperation of 
Studebaker employees and their union, 
Local No. 5 UAW-CIO, ParTNERSHIP OF 
Fairn deals with labor relations in the 
automotive industry. Available from the 
Director of Public Relations, The Stude- 
baker Corp., South Bend 27, Ind. 


@ Sense, another Studebaker pre- 
sentation, puts the foolish or careless 
driver in his place by labelling him an 
“amateur.” Ralph “Torpedo” Jones, na- 
tional auto race champion, teaches a 
typical high school class of driver trainees 
how to be a “professional” with the 
family car. Safety features built into mod- 
ern vehicles are shown in a visit to a 
Studebaker factory. This 20-min. color 
job is available from Association Films 
(New York, Chicago, San _ Francisco, 
Dallas) . 


@ “Mankind passes from the old to the 
new on a human bridge formed by those 
who labor in the three principle arts: 
agriculture, manufacture, transportation.” 
These words, from a plaque over the 
Ford Engineering Building entrance at 
Dearborn, are the theme-basis for Ford's 
current color film THe HuMAN Brince, 
about the car of the future. See your Ford 
dealer for it, or write the Motion Picture 
Division of the Ford Motor Company at 
Deaborn, Mich. 


COFFEE KLATCH 

@ Goop Tuincs Haprpen Over COFFEE, 
28-minute color sound film sponsored by 
the Pan-American Coffee Bureau, is now 


available on free loan from Association 


Films Inc., (New York, Chicago, San 
Francisco, Dallas) . 

It emphasizes the importance of coffee 
as a part of daily American life, and as 
a vital factor in the economy of Latin- 
American countries. 


MORE SAFETY 

@ Two additional subjects in the parade 
of safety training films are Easy On THE 
Eyes, designed to convince skeptical work- 
men that it’s smart to wear safety glasses, 
and Wuat’s Your Sarety 1.Q.? which 
utilizes an “audience participation” quiz 
to get across its points on accident haz- 
ards in the home, in traffic, and in recrea- 
tion. 

For outright purchase, preview, or ren- 
tal information write National Safety 
Council, 425 N. Michigan Ave., Chicago 
11, Il. 


KIDDIE BANKING 

@ A 20-minute color marionette fantasy 
with a lesson in thrift, BROKEN STRINGs, 
has been shown to a million school chil- 
dren during the past year. It is available 
free through local savings bank offices in 
New York state. Out-of-staters may rent 
or buy prints from the Savings Banks As- 
sociation of the State of New York, 110 
East 42nd Street, New York. 


MODEL TRAFFIC 

@ Aetna Life Insurance Companies, 
Hartford 15, Conn., is experiencing heavy 
demand for Live anp Let Live, free 10- 
minute color sound film on highway 
safety, using three-dimensional scale-model 
animation to demonstrate ten of the lead- 
ing causes of highway accidents in the 
country today. 

COLOR PSYCHOLOGY 

@ THe Case For Coror, new 25-min. 
sound color movie demonstrating the 
psychological effects which color has on 
people, and the importance of choosing 
the right colors in schools, plants, hos- 
pitals, and homes. Showings for groups 
may be arranged without cost by writing 
to the Finishes Division, E. I. du Pont de 
Nemours and Co., Wilmington 98, Del. 
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The Association of Documentary and 
Television Film Cameramen is a_ trade 
union association of film technicians in 
the industrial, documentary and educa- 
tional fields. Through the efforts of ail 
the members — men like Robert Flaherty, 
honorary President, ADTFC has main- 
tained high work standards since its in- 
ception in 1945. Association members are 
responsible for such fine films as HUMAN 
BEGINNINGS, LOUISIANA Story, THE QUIET 
OnE and two Venice awards: DREAMS 
THat Money Can Buy and Its THE 
MAINE SARDINE . . . Pat Lewis, who is the 
union business agent, come to ADTFC 
via radio and television publicity. Com- 
mencing with this issue she will regularly 
report ADTFC activities for FILM NEWS. 


@ Historic Williamsburg, Virginia, has 
once more become the subject for an his- 
torical motion picture. Standard work on 
this American shrine is the Eastman film. 
Made by the late Kenneth Edwards some 
years ago, it has been shown so often 
that it has simply worn out. Producer 
Julian Bryan, International Film Founda- 
tion, is responsible for the new work. 
With him is an ADTFC crew, George 
Justin, Cameraman (DAYBREAK); Joseph 
Coffey, Assistant; and Richard Ellison, 
Electrician. 

@ Princeton Film Center has finished pro- 
duction work on two new films: one for 
the Chiropractors Association of America 
and the other for Bethlehem Steel, a pro- 
ject which deals with the use of steel in 
the building of super highways. ADTFC 
is represented by Al Mozell, who did the 
camera work for First Steps, CALTEX and 
others; and Manny Alpert, Assistant. 
@ International Movie Producers’ Service 
has completed Puerto RICAN Fiesta, a 
documentary for the Puerto Rican gov- 
ernment. It was filmed at the Joan of Arc 
High School in Manhattan by Arnold 
Eagle (DREAMS THAT Money Can Buy), 
Cameraman; Julius Tannenbaum, Assist- 
ant; William Schwartz, who was in charge 
of sound for TANGLEwoop Story; Louis 
Singer, Electrician; and directed by Ben 
Gradus. Some of the discrimination prob- 
lems immigrant Puerto Ricans face in a 
New York community are pointed out in 
this picture which, through the fiesta, 
shows the importance of the cultural con- 
tribution the Puerto Rican people have 
made to the American melting pot in 
bringing about closer understanding be- 
tween the peoples of the United States. 
@ Charles Dorkins will cover a good part 
of the globe by plane this summer with 
the Youth Argosy group. He plans to 
shoot footage in India, Japan, and others 
of the many stops on the nine weeks 
around-the-world flight. (This footage will 
be available for sale) . . . Youth Argosy 
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PHOTOGRAPHICALLY SPEAKING... 


is a non-profit organization whose aim 
is to increase the cultural exchange be- 
tween young people of all nations, by 
providing low price accommodations. 

@ Michael Nebbia, Cameraman (KINGs- 
porT, TENN.) and Michael Zingale, As- 
sistant (Ler THem Eat Cake) have just 
returned from Dearborn, Michigan, where 
they finished work on an M P O Produc- 
tion for the Ford Motor Company: a 
training film for Ford’s 6,000 foremen. 

@ Livingston Productions have been 
shooting a color film about horse breed- 
ing for Jock Whitney. It covers all phases 
of thoroughbred horse raising from birth, 
through auction, training, raising to stud. 
The completing sequence will be shot in 
Virginia. Photography is by Julius Tan- 
nenbaum, Abel Abrahamsen is Assistant. 
@ Knickerbocker Productions recently 
completed a series of shorts on food and 
health problems in Venezuela, for a Ven- 
ezuelan organization. The footage was 
shot by Victor Solow (HuMAN_ BEcInN- 
NINGS) . 

@ John Fletcher, Electrician who has 
turned out many a TV commercial at 
Transfilm, has returned from Florida 
where he shot footage for a film he is 
himself producing. 

@ American Film Producers is making 
a two-reeler for the Aviation Cadet Pro- 
gram. The crew — Julian Townsend, 
Cameraman, who has done several films 
for the Navy; Warren Shannon, Elec- 
trician; and James Hanney, Unit Man- 
ager — are working at University of Mary- 
land as well as other Civil Air Patrol 
Wings throughout New Jersey and West- 
chester County. 


ELECTIONS 

The results of the Association’s recent 
elections for new officers were as follows: 
Arthur Florman, President: Victor Solow, 
Ist Vice President; Leroy Sylverst, 2nd 
Vice President; John Fletcher, Secretary; 
Manny Alpert, Treasurer and Executive 
Board members: John Carroll, Richard 
Leacock, Albert Mozell, Max Glenn, Jack 
Pill, William Schwartz, Robert Hart and 
Victor Komow. 


NEW MEMBERS 

ADTFC welcomes new members: 
Cameramen William Horgan, Emil Pe- 
cora, Alonzo Blake, John Alexander, Alaa 
Posage, I. Sy Seidman, Jacques Bart, Tony 
LaMarca, John Fitzstephens, Paul Caster, 
Gerald Margolis, Bob Longwell, Ernest 
Pittarok, Fred Hoffman and Phil Schultz. 
Electricians: George Orth and Joseph Mc- 
Guire. Soundmen: Charles Truhan, Den- 
nis Maitland, George Schatten, Frederick 
Thomas and Russell Harknett. 


COMPLETE PERSONALIZED 
SERVICE SINCE 1929 


35mm. — 16mm. 


16mm. Color 


630 Ninth Avenue 
New York 19, N.Y. 
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FILM 
STRIPS 


LOOK BACK, AND AHEAD 


@ If we are to judge from reports from 
the field, there is a definite evidence to in- 
dicate that users of filmstrips are giving 
considerable attention to the technical 
quality of the filmstrips they are selecting 
for classroom use. The terms “good com- 
position,” “good color quality,” “good 
titling” are heard more frequently when 
opinions are given. If a set of filmstrips 
is up for consideration, each individual 
strip must be good, if the set as a whole 
is to warrant inclusion in the school pur- 
chase program. 

To us this is a very favorable sign. Both 
the users and producers of all types of 
visual aids will eventually gain if high 
standards of production are maintained. 
The slightest tendency to excuse or to 
condone inaccuracies, flaws, poor print 
quality, etc., would be most unfortunate 
for all concerned. 

The current popular interest in photog- 
raphy is helping somewhat to make many 
aware of the problems involved in pro- 
ducing good pictures. There is more sym- 
pathy and understanding of what camera 
and the camera-man can include in the 
pictures prepared for slides, filmstrips 
and motion pictures. It seems to us that 
if this trend can be fostered and encour- 
aged, it will do much to help both in the 
production of better visual aids, and in 
more intelligent evaluation of these same 
aids. 


FOR THE CAMERA FAN 


McGRAW HILL (330 W. 42nd St., 
N. Y. C.) has produced a series of 6 black 
and white filmstrips that we think should 
be (1) in every school having a camera 
club, and (2) in the possession of every 
amateur photographer and camera fan. 
It is entitled PHoToGRAPHIC SERIES — 
DARKROOM PROCEDURES, and includes the 
topics DevELoPING Fi_m, DEvELop- 
ING SHEET FiLM AND Packs, CONTACT 
PRINTING, SPOT PRINTING AND Dopcins, 
PROJECTION PRINTING. The series repre- 
sents a sincere effort to show in very 
simple, plain pictures, just what one does 
to develop and print photographs. The 
names of Mabel Scacheri, Jacob Deschin 
and Morris Germain appear as technical 
advisers, which should guarantee the ac- 
curacy of the information included. We 
are shown the equipment needed, the 
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CREDO 


. -- Good filmstrips are excellent teach- 
ing aids. 

...Filmstrips are only good as teach- 
ing aids if the component frames 
or pictures are good in terms of 
composition and photography. 

..-If title explanations are included 
on the pictures they must be short 
and in clear, readable type. 


As in the case of any other visual 
aid no filmstrip, in and of itself alone, 
performs the task of teaching. Its 
tent upon the technique by which the 
teacher incorporates it into the lesson 
and makes it a part of the pupils’ 
effectiveness depends to a large ex- 
learning experience. 


steps to be followed, papers and solutions 
to be used, and the way to handle each 
successive step. There is no_ pretense 
at making an elaborate ritual of photog- 
raphy. There is just plain, understandable 
pictorial presentation. We consider the 
set excellent. 


KNOWLEDGE BUILDERS 
Education Center Building, Floral Park, 
N. Y.) offers for our consideration a series 
of 10 black and white filmstrips desig- 


(Visual 


nated THe New ENGLAND FILMSTRIPS. 
The series is considered as consisting of 
three groups devoted to the Earty Days 
(1600-1790), THe Ace (1790- 
1870), and Topay (1870-1950). We are 
given a picture of the first settlers and 
the farms and seaports they established; 
the rise of manufacturing in the New 
England cities and the resources of both 
soil and sea; the trends in evidence today 
in establishing ways of living and work- 
ing. In the accompanying guide the pro- 


Edited by DR. IRENE CYPHER, Admin- 
istrative Officer, Film Library, and Ass’t 
Prof., Dept. of Communications, New 
York University. 


ducers state that: “To stress the simple 
theme of each strip, we compress the con- 
tents into a sentence or two, omitting de- 
scription of individual pictures, and con- 
clude with a suggested discussion ques- 
tion.” The pictures included are well 
chosen, and because of this freedom from 
limiting titles, they may be used in a 
number of different lessons. There is 
ample coverage of all phases of New Eng- 
land life, industries and resources, and a 
good amount of teaching material is pro- 
vided. 


DON'T MEMORIZE, pal. One 


good sneeze and you're sunk! 


SOCIETY FOR VISUAL EDUCA- 


TION, INC. (1345 Diversay Park- 
way, Chicago, Illinois.) is producer 
of the series of eight, in black 


and white, entitled COMMUNICATION OF 
IpEAS AND IDEALS. Individual titles are 
RELATION OF PERSONALITY TO COMMUNI- 
CATION, RELATION OF IDEALS TO Com- 
MUNICATION, RELATION OF INTERESTS TO 
CoMMUNICATION, How To Write, How to 
Reap, How to Converse, How To Dr- 
LIVER A SPEECH, How TO PREPARE A 
SpeEcH. The illustrations consist of line 
drawings, and the material has been 
handled in a way which should appeal 
to pupils of many different types. We 
can see a use for the series in classes in 
written and oral English, speech, public 
speaking, dramatic and debating work, 
guidance and counselling. They should 
also stimulate discussion of the personal 
value to an individual of the ability to 
convey thoughts to those with whom he 
comes in contact in both social and busi- 
ness life. 
* * 


LIFE FILMSTRIPS (9 Rockefeller 
Plaza, N.Y.C. 20) continues to add to its 
offerings with THe AGE oF EXPLORATION 
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UNIQUE MAP SERIES 


@ A map to me has always been the 
magic visual-carpet which, in the twink- 
ling of an eye, could carry me to remote 
sections of the world, as to more familiar 
places. It has always been my firm belief 
also, that a map is one of the best and 
most valuable of visual aids in teaching 
the social studies, because a map _ helps 
students to grasp place regulations, helps 
to visualize geographical concepts, and 
is first and foremost a pictorial medium 
for communicating facts that relate geo- 
graphic formations and their bearing up- 
on social and political events. A map can 
make the pages of history come alive 
and talk. 

My faith in maps as visual aids is now 
reaffirmed, and my enthusiasm stimulated, 
by the map-slides recently produced by 
Instructional Films, Inc., division of 
Films, Inc. (330 West 42nd St., N. Y. 18). 
Entitled Unrrep States Gero-Historic 
Map Stipes, they are in a set of forty-six 
2 x 2 slides in full and unusually beautiful 
color and cover important concepts in 
the development of our country. 


The first unit now being distributed 
covers the period from the year 1400 
through the American Revolution, and 
includes maps showing Land and Sea 
Routes of the 15th Century; Spanish Ex- 
ploration in the New World; Settlements 
and Land Grants; Nationalities in the 
Colonies; Phases of the Revolutionary 
War; and The New Nation in 1753. There 
is a continuity to the series which makes 
it possible to trace each step in the march 
of exploration, settlement, and colonial 
development. At the same time, each slide 
is self-sufficient as a single teaching unit 
so that the teacher who possesses this 
series possesses both an overall tool, and 
forty-six excellent individual maps. The 
fact that geographic areas are shown and 
historic data also indicated in relation 
to these areas, gives to the maps signihi- 
cance for many lessons. They show plainly 
the geography which underlies historv, 


By DR. IRENE CYPHER* 


AGE VIEW OF MAGELLAN'S VOYAGI 


and the interrelationship of both. 

Of particular appeal are the quality 
and beauty of the color work. The lovely 
blues, tans, greens and other shades used 
by the French and Flemish map-craftsmen 
of the Golden Age of map-making have 
been employed here and give a richness 
to the slides as they are projected. Letter- 
ing and titles are unusually clear and 
atractive. Several different projec- 
tions are used. Accuracy of subject con- 
tent on the maps, and included in the 
Teachers’ Guide, is assured by careful 
preparation and verification under the 
guidance of Dr. Julian C. Aldrich, Pro- 
fessor of Education at New York Univer- 
sity, and vice-president of the National 
Council for Social Studies. 

I found pleasure in reviewing this slide 
series, and would recommend it from both 
a professional and personal point of view. 
As teachers, we must have standards for 
the materials brought into our classrooms: 
clarity of photographic work, truthfulness 
of content, adherance to good visual 
techniques of presentation. As individuals 
we react to beautiful color, craftsmanship, 
line and form. These Gro-Historic Mav 
SLipEs meet teaching standards, and sat- 
isfy the map collector’s instincts. 

* Dr. Cypher took her Master’s defree from New 
York University with a thesis The Map As a Medium 
of Communicating Information. She is also the author 
of The Living Map, a monologue distributed by 


Denoyer-Geppert (Chicago), w renowned map 
makers. 


THE AGE OF EXPLORATION 


(Cont. from Page 16) 


Starting with a 2nd century map _ by 
Ptolemy, we see how new worlds were 
revealed as the great navigators sailed to 
investigate lands which the early map- 
makers had only guessed about. The 
period highlighted in the filmstrip is the 
30 year span starting with 1492. The qual- 
ity of the color is good, and we like the 
inclusion of the old maps and globes to 
give an idea of the odds against which the 
explorers struggled in their search for 
accurate information about the size and 
shape of the world. 


The RFA 


Is an official interdenomi- 
national service agency 


We believe that the “RFA” has the most compre- 
hensive library of carefully selected religious films 
now availa New films are constantly being 
added. t releases: 
Answer for Anne 
1 Am With You 
Creation 
Prejudice 
Into the Good Ground 
Fujita, Orphan in Japan 
Kenji Comes Home 
Toru’s People 
Your Neighbor Celebrates 
Out of the Dust 
The Good Samaritan 
A Puppet Play produced by the 
Protestant Radio C issi 


CURRICULUM ENRICHMENT FILMS 


A Job for Bob 
What Happened to Jojo 
Birthday Party 

Order from the nearest RFA library: 


@ NEW YORK 35 W. 45th St. 
® CHICAGO 206 S. Michigan Ave. 
@ SAN FRANCISCO 351 Turk St. 


® DALLAS 3012 Maple Ave. 
© PITTSBURGH 209 Ninth St. 
© PHILADELPHIA 1505 Race St. 
© ST. LOUIS 2722 Pine Blvd. 
®@ RICHMOND © 8 N. 6th St. 
© SEATTLE 417 Times Square 


THE RELIGIOUS FILM 
ASSOCIATION, INC. 


FULL COLOR FILMSTRIPS 
ARTS OF CIVILIZATION 

The Story of Man’s Progress 
A new series of nine FULL COLOR 
FILMSTRIPS which shows the contri- 
bution of earlier people, how they met 
their problems, and how it affects our 
daily lives. Subject matter includes: 
The story of food - The story of shelter - 
The story of clothing - The story of 
trade - The story of money - The story 
of weights and measures - The story of 
time - The story of lighting and heating - 
The story of machinery. 

$22.50 Complete 

This ‘‘ad” attached to your school letter- 
head, will bring you, by return mail, a 
TRIAL preview set. FN9 


EYE GATE HOUSE, INC. 


AUDIO VISUAL AIDS TO INSTRUCTIO! 


330 WEST 42nd STREE 
~NEW YORK. 18, Y. 


16MM CLASSROOM FILMS 


48 HEALTH & SOCIAL STUDIES FILMS 
16 PRACTICAL PLANE GEOMETRY FILMS 
6 SIMPLIFIED ARITHMETIC FILMS 


To rent or buy, write for catalog. 


KNOWLEDGE BUILDERS 
LOWELL & CHERRY LANE, FLORAL PARK, N. Y. 


e achieve better projection 


11 min. Sale $50 Rental $2.50 
International Film Bureau, Inc. 
6 N. Michigan Ave. Chicago 2 


about projection 
A new film that tells HOW to 
e train projectionists 
eset up projector’ 
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Something New! 


The §.0.8. 
TRADING POST 


Your idle or surplus equipment may 
fill the bill for another producer or lab. 
Tell S.O.S. what you've got. whether 
for rent or sale, and we'll offer it to a 
receptive customer. NO CHARGE 
FOR THIS SERVICE. 


Send for 1950 Listing showing hundreds 
of wonderful buys! 


AGENTS FOR: Acme Animation - Blue Seal 
Recorders - Bridgamatic Developers - Depue 
Printers - Fearless Dollies - Auricon 16mm line - 
Nord Cameras - Magnecorders - Smith View- 
finders - Colortran Lites - Bodde Screens - 
Hollywood & Uhler Printers - Zoomar Cine 
Balowstar Lens - Kinevox Tape Recorders. 


Many Items Available on Time Payments 


— SEND US YOUR LIST 
OF REQUIREMENTS. 


$.0O.S. assures Top 
Quality and Lowest 
Possible Prices—a com- 
bination that cannot be 
beat. 24 years of strict 
adherence to square 
dealing. 


$.0.$.CinemaSupplyCorp. 


Dept. S, 602 W. 52 ST., NEW YORK 19, N. Y. 


ESSO “STATE SERIES” 
IN 42 LANGUAGES 


@ The U. S. State Department has ar- 
ranged to distribute Esso Standard Oil 
Company's State Series of films in 42 
languages and more than 50 countries, 
to help tell the American  way-of-life 
story abroad. Of this series, 10 films have 
been completed and the final two are in 
production. These are: 

A Date Witn West Vircinia; New 
ENGLAND CaLiinc; Tuts Is_ Louisiana; 
New JERSEY JOURNEY; MEET NortH Caro- 
LINA; PENNSYLVANIA; ALL AROUND AR- 
KANSAS; MARYLAND; HIsToRIC VIRGINIA; 
TENNESSEE Howipay; and, to be released 
in the near future, SourH Carona and 
New York. Each,, in color, is approxi- 
mately 30-minutes in length, contains no 
advertising, is available without charge. 

Distribution is via the company’s 12 
sales divisions, each of which has its own 
film library with one or more copies of 
every film. All showings are thus handled 
on a “local” basis and schools, churches, 
business and all types of organization may 
arrange for showings of Esso films by ad- 
dressing a request to the local office of 
the company. In cases where an audience 
numbers more than 50 persons, Esso will 
provide projection equipment and an 
operator without charge. 


Esso Standard Oil Company’s first use 
of the nontheatrical motion picture was 
a pioneer effort almost 30 years ago, sev- 
eral years before the advent of sound 
or color. An active program has been 
carried on for the past 20 years, with 
constant increase in showings and _ at- 
tendance. During 1949 there were 45,000 
showings to an audience of over 6,000,000. 

Esso films in general are divided into 
two Classifications. There has been an 
average of one dealer film a year over the 
past 20 years. Of those produced primarily 
for consumer use, more than two dozen 
are listed (in addition to the STATE 
Series). Among these are the now famous 
Thaw expedition pictures on Africa and 
Asia, still in demand after eight years of 
constant use; some scientific subjects, as 
BouNCcING MOLECULES, FRICTION FIGHTERS, 
Ou Gores such agricultural- 
approach productions as THE Farm IN 
Tue At Your ComMAND, MAGIC 
In AcricutturE; and News IN THe Arr 
which visualizes the gathering and edit- 
ing of last-minute headlines for Esso News 
Reporter radio programs. 

A listing may be obtained from local 
Esso dealers, or the Marketing Depart- 
ment, Esso Standard Oil Co., 15 W. 5lst 
St., N. Y. 19. It should be noted that this 
company’s films are available only in the 
18 eastern States in which Esso markets 
products. 


(ESTABLISHED 1911) 


EDUCATIONAL, INDUSTRIAL, RELIGIOUS AND COMMUNITY ORGANIZATIONS 


© OVER 100 FREE INDUSTRIAL FILMS — FROM AMERICA’S LEADING INDUSTRIES 
¢ THE BEST INSTRUCTIONAL FILMS 


TEACHING FILM CUSTODIANS, INC. 
ENCYCLOPAEDIA BRITANNICA, INC. 
McGRAW-HILL FILMS, INC. 


CARTOONS 


SPORTS 


COMEDIES 


MARCH OF TIME 
UNITED WORLD 
RELIGIOUS FILM ASSOCIATION 


FEATURES 


Save — Time - Effort -Money — Order your Film Programs from Association Films 


COURTEOUS, DEPENDABLE SERVICE 


(Write for New 1950-51 Catalog of Selected Motion Pitcures) 


ASSOCIATION FILMS uve. 


New York 19, N. Y. © 35 West 451TH STREET 
Chicago 3, Ill. ¢ 206 SoutH MicuicaNn AVENUE 
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San Francisco 2, Cal. ¢ 351 Turk STREET 
Dallas 1, Texas @ 1915 Live Oak STREET 
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THE FILM PRESS 


SPONSORED FILMS 

GENERAL MOTORS FILMS — 1950 
catalog lists some 40 films on_ traffic 
safety, the soap box derby, engines, tele- 
vision, micro-instruments, cotton, frozen 
foods, and Colonel Stoopnagle’s “How 
Not to Conduct a Meeting.” User pays 
all transportation charges. Catalog from 
General Motors Corp., Public Relations 
Dept. — Film Section, General Motors 
Bldg., Detroit 2, Mich. 

SHELL OIL COMPANY, 624 S. Michi- 
gan Ave., Chicago 5, IIl., charges only re- 
turn postage for films. New catalog fea- 
tures the recently released series of color 
films, “This Is Oil,” and six reels on 
“How an Airplane Flies.” 

HUMBLE OIL & REFINING CO. 
Film Library, P. O. Box 2180, Houston 1, 
Texas, sends films free, prepaid; borrower 
pays return postage. Catalog lists films on 
safety equipment for motor boats, thermal 
dynamics, oil drilling and pipelines. 

WESTINGHOUSE ELECTRIC 
CORP. School Service, 306 Fourth Ave., 
P. O. Box 1017, Pitsburgh 30, Pa. Write 
for Motion Pictures and Slide Films and 
Teaching Aids catalogs. Films cover sub- 
jects for general assembly and classes in 
science, home economics, social science, 
industrial arts and vocational training, 
music, English, and salesmanship. Bor- 
rower pays transportation. 

UNITED STATES STEEL, Film Dis- 
tribution Center, 71 Broadway, New York 
6. Fourteen films — on combating heat 
sickness in hot metal operations, soil con- 
servation, building of the Golden Gate 
bridge, and a series on the making of 
steel. Borrower pays return postage. 

ALUMINUM COMPANY OF AMER- 
ICA, Motion Picture Dept., 801 Gulf 


Bldg., Pittsburgh 19, Pa., has 16 on alum- 
inum history manufacture, welding, rivet- 
ing, and brazing. Borrower pays transpor- 
tation both ways. 

FORD MOTOR COMPANY — Cata- 
log of 15 films available through local 
Ford dealers, including productions about 
Gloucester fishermen, Pueblo Indians, ski- 
ing at Sun Valley, baseball, as well as 
automotive and aviation subjects. 

ETHYL CORPORATION, Chrysler 
Bldg., New York 17, has 10 films on gaso- 
line engines, farm chemurgy and soil con- 
servation. 

AMERICAN TELEPHONE AND 
TELEGRAPH COMPANY, Film and 
Display Division, Information Dept., 195 
Broadway, New York 7, distributes films 
on telephone usage, history and several 
on television. 


PERIODICALS 

EUROPEAN MOTION | PICTURES 
AVAILABLE FOR EXPORT TO THE 
U. S. A. made its appearance with the 
March, 1950, issue. It is monthly, $5 per 
year from the publishers at 5 rue de 
Logelbach, Paris 17e, France. 

THE FILM USER, Britain’s lively 
16mm magazine, continues to grow, the 
May issue being in a format twice the 
previous size. Annual subscription is 12s. 
6d. from Current Affairs, Ltd., 19 Charing 
Cross Road, London W.C.2, England. 


CATALOGS 
THE RELIGIOUS FILM ASSOCIA- 


TION, 45 Astor Place, New York 3, has 
released its 1950-51 catalog of films and 
filmstrips for church and community use, 
which should prove of great help to pro- 
gram planners. Descriptions in the catalog 
are not sales blurbs, but evaluations pre- 


pared by the Dept. of Audio-Visual and 
Radio Education of the International 
Council of Religious Education, supple- 
mented by notes by Rev. William S. Hock- 
man, departmental editor of Educational 
Screen. The 100-page catalog is priced at 
50 cents, and well worth it. 

YOUNG AMERICA FILMS, 18 East 
41st St., New York 17, has a new free cata- 
log lising 100 new films 


New Films... 


ARTIST AND NATURE 
Designed to stimulate original thinking 
and creativeness. One reel color $90.00. 


ART IN OUR WORLD 
Will increase sensitivity to world of art. 
One reel color $90.00. 


ARITHMETIC FOR BEGINNERS 


To help teach the two, three, four, five, 
and six families in first and second 
grades. Divided into three short reels, 
, black and white $90.00. 


RIVER OF ICE 


Dramatic documentary story of an Alaskan 
glacier and self-emptying lake. One reel 
color $80.00, black and white $40.00. 


PREVIEW PRINTS AVAILABLE 


Write for our new free catalog today. 


BAILEY FILMS, ING. 


P.O. BOX 2528 HOLLYWOOD 28, CALIF. 


Burns in the luminous dark. . . 


V. Strate. 


forms, and meaning.” 


“An excellent film for demonstrating dance, 


— State Teachers College, New York 


16mm sound, black and white. Running time 10 minutes. Rental $7.50 (special high school 
rate, $5.00). Lease for life of print, $65. Preview prints available. 


the desperate heart 


The pictures of an afternoon return, the lamentations of a street, 
The accent of a single voice among all voices loveliest . . . 
And the heart, the desperate heart like a box of roses 


VALERIE BETTIS in her famous modern dance solo which won the New York 
Times critic's award for the best choreography of the year. Music by the Brazilian 
composer, Bernardo Segall. Poem by Malcom Brinnen. Photographed by Walter 


‘'The best dance film yet previewed!’’— University, lowa. 


"Nery good. We wish to purchase this film 
and THE MOOR’S PAVANE.” 


— College, California 


D. D. LIVINGSTON NEW YORK 2, NEW YORK 


GRamercy 3-7630 


WORLD’S LARGEST LIBRARY OF MUSIC AND DANCE FILMS 


July-August 1950 
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NOW —a film about labor that 
can be used in the class- 
room and for adult dis- 
cussion — 


* 


UNION 
WORK 


* 


announcing the completion of 
the first comprehensive picture about 


a modern industrial union. 


. how a union works in one of 


America’s basic industries — textiles. 


. . @ “must” for community pro- 
grams and all who teach about 


labor in high school or college. 


24 minutes. 16mm sound. Price $60. Rental 
$4, from your local film library or TWUA. 


Free teacher's guide available 


For further information, write to: 


Film Division, Education Department 


Textile Workers 
Union of America, 
dT) 


99 University Place, New York 3, N. Y. 
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@ Ideal Pictures Corp., 58 E. S. Water 
St., Chicago 1, has named from within its 
ranks, Allan S. Larson as director of 
advertising and sales promotion; Jack 
Kessie, as assistant ad. director; and L. T 
Young, as director of the Industrial Film 
Division . . . Ideal also announces that, 
since becoming part of Esquire, Inc. early 
in 1949, it has opened six new offices (Oak- 
land, Calif.; Des Moines, Cincinnati; St. 
Louis, Oklahoma City, Detroit. Total is 


now 24. 
* * 


@ Coronet Instructional Films has ap- 
pointed as its new sales manager Ervin 
N. Nelsen, for the past six years with 
Ampro Corporation. Prior to joining 
Ampro ‘in 1944 as its educational sales 
director, Mr. Nelsen was for five years 
Supervisor of Visual Education in St. 
Louis Park Schools, Minneapolis, Minn. 
The methods he outlined there are still 
being used as a model for educators in 
establishing a film program. 


* * * 


e@ Jerry Fairbanks Productions (Holly- 
wood, Calif.) has set up complete studio 
facilities in New York at 157 E. 69th 
Street, for filming 35 and 16mm. Russ 
Johnston, vice-pres. in charge of sales and 
distribution, will head the operation. Rob- 
ert Lawrence, Eastern production man- 
ager, will be in charge of studio activities. 
Fairbank’s eastern offices at 292 Madison 
Ave. have been moved to the studio loca- 


tion. 
* * * 


@ Dudley Pictures Corp. (Beverly Hills, 
Calif) has completed for Texas Power and 
Light, Dallas Power and Light, Texas 
Electric Service, Texas Utilities Co. and 
Southwestern Public Service Co. — a 
series of 16mm color films designed to 
picture operations and assets to prospec- 
tive bond purchasers of these companies. 
They are also intended as public relation 
media to attract capital to the areas served 

. Dudley has also been working on an 
advertising-public relations’ picture for 
The Budd Co., covering its operations in 
Brazil, Portugal, France, Sweden and 
Italy, as well as at Detroit and Philadel- 
phia plants. 

* 


@ Society for Visual Education, Inc. (1345 
W. Diversey Parkway, Chicago 14) has a 
new executive vice-president and treasurer 
in Hugh R. Mackenzie, who brings to his 
new responsibility, in addition to broad 
background in the financial field, a wide 
range of business experience. 


* * * 


@ Leo Seltzer Productions, Inc. (presently 
at 1600 Broadway, N. Y. 19) reports ac- 
tivity in various fields. In addition to spon- 
sored films for government and private 
agencies, the company plans a series of 
independently produced theatrical shorts 
for Fall shooting, with an eye to both the 
theatre market and TV. The company’s 
president, Leo Seltzer, — best known for 
his prize-winning United Nations’ film 
FIRST STEPS (Academy Award short 
of 1948) recently completed FATE OF A 
CHILD, filmed entirely on location in 
Latin America for the U.N. Economic 
Commission for Latin America. Mr. 
Seltzer is also known for recent production 
and supervisory work for New York City’s 
Film and Television Unit. 


We Are Proud... 


to offer the following excellent 
films free of charge to High 
Schools and Colleges, as well as 
Parent - Teacher organizations, 
Church and industrial groups. 


THE TORCH — 


An unusual new color cartoon just pro- 
duced by the National Board of Fire Under- 
writers to show that there's a little bit of 
human carelessness in all of us. A new slide 
motion a is to make an in- 


16mm Kodachrome 


11% minutes. 


THESE ARE THE FACTS — 


New semi-documentary film depicting the 
public services of the fire insurance companies 
and the vital role fire insurance plays in the 
life of the nation today. Shows Bn ane of 


fire departments, engineeri research 
that helps protect you —” 
16mm black and white 20 minutes. 


THE WALKING MACHINE — 


A highly educational film on the important 
subject of foot care. Concerni such vital 
posture; proper care of the feet; the 
proper bX. of shoes. 


16mm black and white 14 minutes. 


FACTS ON FABRICS & 
FASHION — 


A brilliantly produced film that stimulates 
interest in home sewing by show =e 
new fashions that can be 

. and by showing the beautiful new ‘tebres 
that make home sewing 4 

The film is accompanied by a big accordian 
folder which makes a po he display piece, 
hd an inspiring visual aid in teaching 
textiles. 


16mm sound, color 23 minutes. 


TALE IN A TEACUP — 


An excellent motion picture that traces the 
important role of tea in world history, then 
shows how it is grown, picked, manufactured 
and prepared for export. Scenes in the States 
show the blending and packaging operation, 
and correct thods of in home 


and restaurant. 


16mm black and white 22 minutes. 


All available free of charge, except for 
return transportation 


— SEND FOR COMPLETE FILM LISTING — 


BUREAU OF COMMUNICATION 
RESEARCH, INC. 
13 EAST 37th STREET 
NEW YORK 16, NEW YORK 
MU 9-4175-6 
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ADVANCE NOTICE 


of New, Exclusive F.O.N. releases 
available from Sept. 1, 1950 


MEET THE SWEDES, 2 reels, color 
or b/w 


CHRISTMAS IN SWEDEN, 11% reels, 
color or b/w 


BANTU FRONTIER, (South Africa), 
2 reels, color or b/w 


ANIMALS UNLIMITED, (S. Africa), 
2 reels, color or b/w 


LUCERNE, (Switzerland), 2 reels, 
b/w only 


GENEVA, (Switzerland), 1 reel, 
color or b/w 


APPLE BLOSSOM TIME IN PO- 
LAND, 2 reels b/w only 


THIS UNKNOWN FARAWAY 
COUNTRY, (Czechoslovakia), 2 
reels, b/w 


THORVALDSEN, (Famous Danish 
Sculptor), 1 reel, color only 


Ten other new films in production 
for release during the 1950/51 
season. 


For complete information regarding all new 
and current F.O.N. films write to 


FILMS OF THE NATIONS 
DISTRIBUTORS, INC. 


62 WEST 45th STREET 


NEW YORK 19, N. Y. 
Telephone MUrray Hill 2-0040 


July-August 1950 


@ Peerless Film Processing Corp. (165 
W. 46th St., N. Y. 9) advises through Kern 
Moyse, president, that equipment for Peer- 
less Film Treatment has been installed in 
the laboratory of Wilding Picture Produc- 
tions, 1545 Argyle St., Chicago; and in the 
new, enlarged quarters of Ideal Picture 
Corporation at 58 E. South Water St., 
Chicago. 


@ Religious Film Association (45 Astor 
Place, N. Y. 3) has added to its field staff, 
for contact work with film libraries, 
churches and organizations, Ellis W. Bell, 
recent graduate of Carlton College, Minn. 
Mr. Bell was in Service during the war; 
has done some work since in television and 
advertising. 


e@ British Information Services (30 Rocke- 
feller Plaza, N. Y. 20) has appointed Les- 
ter Schoenfeld, formerly of Film Classics, 
Inc., to head its Films and Promotion Di- 
vision (theatrical and nontheatrical distri- 
bution). His predecessor, Mrs. Dorothy 
Danish, who was with BIS for six years, 
has retired into private life. 
* 

e@ Calif. Audio-Visual Education Dealers 
Association, meeting in Los Angeles, 
elected William F. Ludlum of Pasadena 
as president; Luis G. Villanueva (Robert 
J. Ejiel and Associates) as vice-pres.; 
Robert J. Ejiel, sec.; Howard K. Smith 
(Ideal Pictures) and Jack Stimson (Craig 
Movie Supply) as executive committee 


members. 
* * 


e@ Film Counselors, Inc. (8 W. 40th St., 
N. Y. 18) has been joined as vice-president 
by Joseph V. Noble, formerly general man- 
ager of Murphy-Lillis, Inc. 
* * 
@ Preview Theater (William Gullette, 
1600 Broadway, N. Y. 19) has completed 
renovations and improvements that include 
installation of three new cooling systems 
for its offices, showing and cutting rooms. 
* * * 
© Encyclopaedia Britannica Films’ New 
York office has two new salesmen: Jack 
Trux (formerly at Wilmette headquarters) 
to cover New Jersey; and William Lewis 
for New York City and Long Island. Both 
will work‘out of the New York regional 
office under its manager, Ray Kroggel. 


MOVED 


@ Church Screen Productions (Paul R. 
Kidd) from St. Louis to 1514 Wayne 
Drive, Nashville. Address for correspon- 
dence: P. O. Box 5036 (East Sta.), Nash- 
ville, Tenn. 

@ Phonovision Corp of America from 
1677 N. Highland, to 846 N. Cahuenga 
Blvd., Los Angeles 38. 

@ Orion Pictures to Box 277, Lemon 
Cove, Calif. 

@ Film Council of America executive of- 
fice from West Ontario St. to 57 East 
Jackson Blvd., Chicago 4. 

@ Cornell Film Co. (Milton J. Salzburg 
and David B. Dash) to Suite 1501 at 1501 
Broadway, N. Y. 19. 

@ Gateway Productions, Inc. from Fre- 
mont St. to larger quarters with studio 
space at 1859 Powell St., San Francisco 
11, Calif. 

®@ Bailey Films, Inc. from N. Berendo to 
1133 N. Highland, Hollywood 38; or P. O. 
Box 2528, Hollywood 28. 


HAWLEY-LORD, Inc. 


P 
HUNTING — — — FISHING 
16 mm Sound 


61 W. 56th, New York City 19 
Write for free Catalogue 


NEW FILMS ABOUT CHINA 


© CHINESE JADE CARVING 
© HANGCHOW—CHINA’S GARDEN CITY 
© A TOWN BY THE YANGTZE 


NEW CATALOG AVAILABLE 


for 
information: 


CHINA FILM 

ENTERPRISES 

OF AMERICA 
Dept. FN 


11 W. 42nd St. 


N. Y. 18, N. Y. 
BR 9-7727 


improved...never equalled. 


FILM SPONSORS 


Make sure that audiences see and hear your message, unimpaired. Don’t 
let film damage dissipate its force. 


PEERLESS FILM TREATMENT starts prints off right, keeps them right. 
Protect your message. Get maximum results. 


PEERLESS is the original vaporating protection for film — the complete, 
permanent treatment...proven by 16 years of increasing use...steadily 


If your producer's laboratory is a PEERLESS licensee, have your film 
treated there. Otherwise, have it sent for PEERLESS FILM TREATMENT 
to the most convenient of our licensees. Write for ‘‘Where They Are.”’ 


FILM PROCESSING CORPORATION 


165 WEST 46TH STREET, NEW YORK 19,.N. Y. 


PROCESSING PLANTS 


IN NEW YORK AND HOLLYWOOD 
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FACTS ABOUT FILM 
A Film that tells HOW to 


@ Avoid film damage 
@ improve service 
® Take core of projectors 
Sale $50 Rental $2.50 
See IFB catalog for details or write 


international Film Bureau, Inc. 
6 N. Michigan Ave. Chicago 2 


Soon... 


You will see 
“LOUIS PASTEUR — 
Man of Science”’ 
Another great film from 


STERLING FILMS, Inc. 


316 W. 57th STREET, NEW YORK CITY 19 


DOCUMENTARY 
INFORMATIONAL 
FEATURE 
FILMS by... 
LEO SELTZER PRODUCTIONS 


'NCORPORATEDM 
f 1600 BROADWAY NEW YORK, N. Y. é 


PREVIEWS (Continued) 


KEY COURSES 
@ The highest-priced sponsored film to 
come to our attention — not from the 


point of view of cost of production, but 
for the amount it costs the viewer to see 
it — is Ricgnt At Tue Srart, recently 
released by Royal Typewriter Company. 
Despite the liberal display of the Royal 
trademark constantly throughout the !9 
brief sequences, the film teaching course 
in basic typing is offered to schools at a 
rental of $18.75 for a two to three week 
period. Prints may also be purchased for 
$99.68, from the School Dept., Royal 
Typewriter Co., Inc., 2 Park Ave., N. Y. 
@ Plot and characterization of Keys To 
ELectri-Economy are designed to convert 
us all to the electric typewriter and to 
prepare the lucky secretary for use of this 
Remington-Rand product. Vice-Presi- 
dent Murray gleefully tells how he and his 
office manager have saved $5,000 annually 
through typewriter electrification. Miss 
Cranston, secretary, declares “the electri- 
fied carriage return keeps me fresher for 
five o'clock.” Keys To ELectri-EcONOMY 
is 27-mins., and free from any Reming- 
ton Rand office; or may be booked by 
writing the Visual Aids Dept., Remington 
Rand, 315 Fourth Ave., N. Y. C. For 
groups, the company also will provide an 
operator and projector on request. 


MOTORS AND MALLEABLE 


@ Titus Moody (of the Fred Allen radio 
show) stars, along with Delco products, 
in Morors On Parape. Story of the con- 
tribution of electric motors to the home, 
to industry and transportation, it may be 
obtained through The Jam Handy Or- 
ganization, 2821 East Grand Blvd., De- 
troit, Mich. 

@ The story of American malleable iron 
and its amazing, multiple uses is told in 
dramatic fashion, and in color, by The 
Malleable Founders’ (national) Society 
in THis Movinc Worvp. Idea of this 30- 
minute film, well carried out, is to ac- 
quaint the public — general and indus- 
trial — with an American industry of 
which not enough is known. Inquiries 
(from groups) should be addressed to The 
Malleable Founders’ Society, 1800 Union 
Commerce Building, Cleveland 14, Ohio. 


ELEVENTH YEAR 


@ Nylon is 11 years old. For its 10th 
birthday, its godparent, the DuPont 
Company, starred it in a 29-minute color 
film Tuis Is Nyton which, though rather 
badly overacted and in plot overdrawn, 
still remains the first and only motion 
picture devoted entirely to nylon, its 
development and uses. Inquire The Nylon 
Division, E. I. du Pont de Nemours & Co. 
(Inc.), Wilmington 98, Del. 


sound. Loaned free. 


NZ 


Tell Ya What I'm 


This sharp operator, all wood and six 
inches high, helps tell of man’s search for oil. 
He’s a star in the movie “Prospecting for 
Petroleum”. Drilling and production are shown 
in “Birth of an Oil Field,” manufacturing in 
“Refining Oil for Energy.” The clear lively films 
are in Shell’s THIS IS OIL series — 16mm, color. 


SHELL OIL COMPANY 
50 West 50th Street 
New York 20, New York 


San Francisco. Calif. 


VARA 


ANTEED 


Or 
100 Bush Street 
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TECHNICAL AND CARTOON ANIMATION 
Black and White or Color— 16 or 35 mm 


of ed. dhe Producers Aid 


iN RP OR 
TELEVISUAL, THEATRICAL AND NON-THEATRICAL 


C omplet PRODUCTIONS 


also 


SLIDE FILMS © SPECIAL EFFECTS 


Ser vice a MAPS © INSERTS © ART TITLES 


35mm KODACHROME DUPLICATIONS 


115 WEST 45th STREET Phone: Circle 6-0951-2-3-4 , New York (19), N. Y. 


= 


Your Client’s “Product Color” Must Be 
Maintained in your motion picture prints! 


Only the ability to Color-Correct’ in 
printing can give that assurance! 


COLOR 
SERVICE 
CO., Inc. 


115 WEST 45th STREET 
NEW YORK, N. Y. 
JUdson 6-0853 


*COLOR CORRECT means the ability to change the color aspect of one scene 
without effecting ANOTHER . . . AND ONLY THAT! 


COLOR SERVICE CO., Inc. does COLOR CORRECT 
Step-Printing of the Highest Quality—and at no increase 
in cost. Send us your film and see the difference! 
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Reproduces every sound faithfully. Plays 
recordings back instantly. Magnetic tape 
recordings last a lifetime, or can be erased 
automatically and same tape used again. 
Revere twin track recording gives full 


hour on single inexpensive 
reel. Very easy to operate. $] 59>°0 


Revere performs even 


beyond our expectations” 


Revere 16mm 


SOUND MOVIE PROJECTOR 


2 9 5 Complete 


HAVE YOU SEEN REVERE’S NEWEST TEACHING AID2 


Revere 


“Our Revere Sound Projector receives ex- 
tremely hard usage. We run it almost daily, 
moving it from assembly hall to classrooms. 
Yet we’ve never had a bit of trouble. From 
the standpoint of picture brightness, clarity 
and high fidelity of its sound, its performance 
is even beyond our expectations!”’ 

Revere’s all-around dependability has 
earned it the endorsement of hundreds of 
teachers. You'll find, upon comparison, that 
Revere offers you more quality at less cost 
than any other sound projector on the mar- 
ket. See the Revere Sound Projector in op- 
eration at your Revere Dealer, or write and 
we will arrange a free demonstration for you. 


REVERE CAMERA COMPANY «+ CHICAGO I6 
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FACTS ABOUT FILM 
A Film that tells HOW to 


@ Avoid film damage 
@ improve service 
® Take care of projectors 
Sale $50 Rental $2.50 
See IFB catalog for details or write 


International Film Bureau, Inc. 
6 N. Michigan Ave. Chicago 2 


Soon... 


You will see 
“LOUIS PASTEUR — 
Man of Science” 
Another great film from 


STERLING FILMS, Inc. 


316 W. 57th STREET, NEW YORK CITY 19 


DOCUMENTARY 
INFORMATIONAL 
FEATURE 


FILMS by... 
LEO SELTZER PRODUCTIONS 


incorporates 
1600 BROADWAY NEW YORK, N. Y. § 


PREVIEWS (Continued) 


KEY COURSES 
@ The highest-priced sponsored film to 
come to our attention — not from the 


point of view of cost of production, but 
for the amount it costs the viewer to see 
it — is Ricut At Tue Start, recently 
released by Royal Typewriter Company. 
Despite the liberal display of the Royal 
trademark constantly throughout the !9 
brief sequences, the film teaching course 
in basic typing is offered to schools at a 
rental of $18.75 for a two to three week 
period. Prints may also be purchased for 
$99.68, from the School Dept., Royal 
Typewriter Co., Inc., 2 Park Ave., N. Y. 
@ Plot and characterization of Krys To 
Eectri-Economy are designed to convert 
us all to the electric typewriter and to 
prepare the lucky secretary for use of this 
Remington-Rand product. _Vice-Presi- 
dent Murray gleefully tells how he and his 
office manager have saved $5,000 annually 
through typewriter electrification. Miss 
Cranston, secretary, declares “the electri- 
fied carriage return keeps me fresher for 
five o'clock.” Keys To ELectri-ECONOMY 
is 27-mins., and free from any Reming- 
ton Rand office; or may be booked by 
writing the Visual Aids Dept., Remington 
Rand, 315 Fourth Ave., N. Y. C. For 
groups, the company also will provide an 
operator and projector on request. 


MOTORS AND MALLEABLE 


@ Titus Moody (of the Fred Allen radio 
show) stars, along with Delco products, 
in Morors On Parape. Story of the con- 
tribution of electric motors to the home, 
to industry and transportation, it may be 
obtained through The Jam Handy Or- 
ganization, 2821 East Grand Blvd., De- 
troit, Mich. 

@ The story of American malleable iron 
and its amazing, multiple uses is told in, 
dramatic fashion, and in color, by The 
Malleable Founders’ (national) Society 
in THis Movinc Wor p. Idea of this 30- 
minute film, well carried out, is to ac- 
quaint the public — general and indus- 
trial — with an American industry of 
which not enough is known. Inquirics 
(from groups) should be addressed to The 
Malleable Founders’ Society, 1800 Union 
Commerce Building, Cleveland 14, Ohio. 


ELEVENTH YEAR 


@ Nylon is 11 years old. For its 10th 
birthday, its godparent, the DuPont 
Company, starred it in a 29-minute color 
film Tuis Is Nyon which, though rather 
badly overacted and in plot overdrawn, 
still remains the first and only motion 
picture devoted entirely to nylon, its 
development and uses. Inquire The Nylon 
Division, E. I. du Pont de Nemours’& Co. 
(Inc.), Wilmington 98, Del. 


sound. Loaned free. 


SUZ 


SHELL OIL COMPANY 
50 West 50th Street 
New York 20, New York 


San Francisco, Calif. 


Tell Ya What I'm Gonna Do.... 


This sharp operator, all wood and six 
inches high, helps tell of man’s search for oil. 
He’s a star in the movie “Prospecting for 
Petroleum”. Drilling and production are shown 
in “Birth of an Oil Field,” manufacturing in 
“Refining Oil for Energy.” The clear lively films 
are in Shell’s THIS IS OIL series — 16mm, color, 


WORLD FAMOUS 


6 


NATURES ELIXIR 


UY-A BOTTLE AND BELIEVE | 
LARANTEED TO CURE 


100 Bush Street ‘ 
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dhe Producers Mid 


TECHNICAL AND CARTOON ANIMATION 
A Black and White or Color— 16 or 35 mm 


for 
TELEVISUAL, THEATRICAL AND NON-THEATRICAL 


| Complet € PRODUCTIONS 


also 
SLIDE FILMS @ SPECIAL EFFECTS 


115 WEST 45th STREET 


Phone: Circle 6-0951-2-3-4 New York (19), N. Y. 


Mr. Sponsor 


Your Glient’s “Product Color” Must Be 
Maintained in your motion picture prints! 


Only the ability to Color-Correct’ in 
printing can give that assurance! 


COLOR 
SERVICE 
CO., Inc. 


115 WEST 45th STREET 
NEW YORK, N. Y. 
IUdson 6-0853 


*COLOR CORRECT means the ability to change the color aspect of one scene 
without effecting ANOTHER . . . AND ONLY THAT! 


COLOR SERVICE CO., Inc. does COLOR CORRECT 
Step-Printing of the Highest Quality—and at no increase 
in cost. Send us your film and see the difference! 
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Revere performs even 


beyond our expectations” 


“Our Revere Sound Projector receives ex- 
tremely hard usage. We run it almost daily, 
moving it from assembly hall to classrooms. 
Yet we’ve never had a bit of trouble. From 
the standpoint of picture brightness, clarity 
and high fidelity of its sound, its performance 
is even beyond our expectations!”’ 
Revere’s all-around dependability has 
earned it the endorsement of hundreds of 
teachers. You’ll find, upon comparison, that 
Revere offers you more quality at less cost 
Ce D e re than any other sound projector on the mar- 
16mm ket. See the Revere Sound Projector in op- 
eration at your Revere Dealer, or write and 


SOUND MOVIE PROJECTOR we will arrange a free demonstration for you. 
REVERE CAMERA COMPANY «+ CHICAGO 16 
$99 gso Complete 


HAVE YOU SEEN REVERE’S NEWEST TEACHING AID2 


Revere 


AMagrelic RECORDER 


Reproduces every sound faithfully. Plays 
recordings back instantly. Magnetic tape 
recordings last a lifetime, or can be erased 
_ automatically and same tape used again. 
Revere twin track recording gives full 


hour on single inexpensive $] 5950 


reel. Very easy to operate. 
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